
.,

.-,

t

(Appticable to tlte bstclt of students aclmittetl in tlte ocademic year 2016-17 and onwarrls)

FACULTY OF
M.Cr,rm. (CBCS) COMMERCE, PUg--:t

t

"r,

t

J

J

t

a

,

_t

J

1

_7

_a

a

-,

a

-,

a

a

t

t

,l

{

lvg.Com.{CBCS)
-l

SYLLABUS N €, T,C

a----'

(*ri fr tv
// .-',/ 

-4- 
-'-'

FACULTY OF COMMtrRCE,
PALAMURU UNIVERSITY,

MAHABUBNAGAR - 509 00L, T.S.

201 6



*

+t
ry
+
\,

+t
*

i':t
IJs
1-,
l-t

H

(Applicuble to the batch of students admitted in the academic year 2016-17 and onwards)

M.Com. (CBCS)
FACULTY OF COMMERCE, PU

DEPARTMENT OF COMMERCE, P.IJ.

M.Com. COURSE STRUCTURE (CBCS)

FIRST SEMESTER

*25=151V+l0PR

SECOND SEMESTER

*25=15W+1OPR

Title of the PaPer

Vtanagpriat Economics

ffi;ipiesaf Marketing

Specialization **Com4:
Elective - I :

Specialization **Com5:
Elective-Il :

Title of the PaPer

grrtinest Environment & PolicY

Marketing Management

Human ResourcerMan agementCon-r B:

Core - III
Specialization **Corn 9:

Elective-I :

fiecialization 
**

Com 10:

Elective-II:

=

THPW Credits DESE

Marks
SI.

No. Code
IA Assign-

mcnf
End-Sem.

E,xqm

Total

4)
80 100

5 4 3 IIrs 15 5
1. Coml:

Core - I
5 4 3 IIrs 15 5 80 100

2. Com2:
Core - II

5 4 3 Iks 15 5 80 100
a
J. Com3:

Core - III
OT&OB

5 5 3 Hrs 15 5 80 100
4.

5 5 3lks 15 5 80 100

2 1 25* 25

21 23 75 25 425 525

THPW Credits DESI End-S
Exa

sl.

\0. Code
IA Assign-

menf
em.
m

Total

r5')
) (2\

3 Hrs 15 5 80 100
6. Com 6:

Core - [
5

5 4 3 Hrs 15 5 80 100
J

J

7. Com 7:
Core - TT

4 3 Hrs 15 5 80 100
8.

5

3 Hrs 15 ) 80 100
9.

)

5 5 3 Hrs 15 5 80 100
10.

1 1 25* 25

75 25 425 525
'l"nrfol 27

,,1

! 2
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(Applicable to the batch of stadents admitted in the academic year 2016-17 and onwards)

L M.Com. (CBCS) FACULTY oF coMMERcE, PU

THIRD SEMESTER

a
C

I

I

st.

No. Code Title of the Paper THPW Credits DESE
Marks

IA Assig-
nment

End-Sem.
Exam

Total

(1) (2) (3) G\ (s) (6) (7) (8) (e) (10)
11 Com: 11

Core - I
Research Methodology & Statistical

Analysis
5 4 3 F{rs 15 5 80 100

t2 Com: 72

Core - II
E-Commerce 5

(4T+2P)

4 3 Hrs 15

IA
35
LPE

s0 100

13 Com: 13

Core - III
Cost Accounting and Control 5 4 3 Hrs 15 5 80 100

14 Com: 14
Elective-I:

Specialization ** ftJ -.r- f U 5 5 3 Hrs 15 5 80 100

15 Com: 15
Elective - II

Specialization ** ! sA?(v\ 5 5 3 Hrs 15 5 80 100

16 ID Paper Business Organization & Management 4 4 3 l{rs 15 5 80 100

Seminar . 2 1 25* 25
Total 31 27 90 80 475 625

*25:15W+1OPR

FOI]RTH SEMESTER

lt

l-,
i-,
>t
\.,t
+-

st.

No. Code Title of the Paper THPW Credits DESE
Marks

IA Assign-
ment

End-Sem.
Exam

Total

(1 (2) (3) (4\ (s) (6) (7) (8) (e) (10)
t7 Com:16

Core - I
Quantitative Techniques for Business Decisions 5 4 3 t{rs 15 5 80 100

18 Com:17
Core - II

Business and Corporate Taxation 5 4 3 Hrs 15 5 80 100

19 Com:18
Core - Ill

Strategic Management 5 4 3 Hrs 15 5 80 100

:0 Com:19
Elective-I:

Specialization ** 5 5 3 Hrs 15 5 80 r00

:1 Com:20
Elective-II:

Specialization ** 5 5 3 Hrs 15 5 80 100

'--t
\-

t

t
\

22 Corr: 21 Project Work 8 4 50w
I

50D

100

2 I 25* 25

Total 35 27 75 25 525 625

GRAND TOTAL 120 100 31s 135 1850 2300

I

I

*25=15W+1OPR

Inter Disciplinary [D) Paper in Third Semester is offered to the Non-Commerce PG Students.

T[{WP: Teaching Hours Per Week; ESED:End-Semester Examination Duration; W:Viva-Voce;
LPE: Lab Practical Examinations; D:Dissertation; T:Theory; P:Practical; W:Write-up;
PR:Presentation; DESE : Duration of End-Semester Examination.

I



' (Applicable to the batch of students admitted in the academic year 2016'17 and onwards)

FACULTY OF COMMERCE,PUi
M.Com. (CBCS) ** AREA OF SPECIALIZATIONJ

J

J

\

\

\

t

t

-,

\

-,

.,

\

\

\

\

\

\

\

sl.
No.

Specialization Semester-I Semester-Il Semester-III Semester-fV

I Finance (F) (1) FM: Financial6-
Management -/
(2) AS: Accounting

./'

(3) IM: A
Investment

Management /
(4) AMA: q
Advanced ul

Managerial

Accounting -./

($mM: !9
International

Financial J
Management

(6) SAPM: -,
Security Analysis

and Portfolio
Management J

(7) FS: Financial

Services

(8) FD: Financial

Derivatives

(3) rM:
Investment

Management

(a) AMA:
Advanced

Managerial

Accounting

(5) ACA:
Advanced
Corporate

Accounting
(6) FSA:
Financial

Statement

Analysis

(7) ACAC:
Advanced Cost

Accounting and

Control
(8) M&A:
Mergers &
Acquisitions

II Accounting (A) (1) FM: Financial

Management
(2) AS: Accounting

Standards

III Marketing (M) 6; nVf: Retail

Marketing
(2) ASM:
Advertising & Sales

Management

(3) cRE:
Consumer

Rights &
Education

(4) MR:
Marketing
Research

(5) SM: Services

Marketing
(6) cB:
Consumer

Behavior

(7) SCM&CRM:
Supply Chain

Management
&

Customer

RelationshiP

Management

(8) rM:
International
Marketing

TV Taxation (T) 1fl fWf: Financial

Management
(2) ASAccounting
Standards

(3) IMr
Investment

Management

(4) AMA:
Advanced

Managerial

Accounting

(5) DT: Direct
Taxation
(6) IDT: Indirect

Taxation

(7) Tax:
Tax planning
(8) rr:
International
Taxation

(3) rM:
Investment

Management

(4) AMA:
Advanced

Managerial

Accounting

(5) rFM:
International
Financial

Management

(6) rrTP:
International

Trade - Theory

and Practice

(7) rBE:
International
Business

Environment
(8) rM:
International

Marketing

v International
Business (IB)

(1) FM: Financial

Management
(2) AS: Accounting

Standards

(5) PPLHI: (A a.S: Actuarial
\T Insurance (I) 1fl nVf: Financial (3) IM:

4
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f-
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t
(Applicoble to the botch of studenls octmitted in th.e ocademic yeor 2016-17 and onwards)

r.J FACt.lLTy oF CSMMER(:E,, pLr

\1.(lrrm. (CBCS)

*l DEPARTNII,NT oF coMMERcE, I'>'t-i'

i*:I NI.COM. COI]RSE STRUCTTIRE (CBCS)

i:, FIRST SE}IESTER

i:,
i.y
i;
t't

ir
r\,
\,

fr
ft
(-t
eF

S,
S-t
S-t
S\t
ht *r5=l5W+lOPR

S-t
tst
ft
fr
3lt ,:=-.2,: ''---- 7

SECOND SEMESTER

Title of the PaPer

Managerial Economics

erinciples of MarketingCom2:
Core - ll
Com3:
Core - lll

Specializatiog,**Com 4:
Elective - I :

Specialization **Com5:
Elective-ll:

Title of the PaPer

Busi"ess E""ironment & PolicY

Marketing ManagementCom 7:
Core - Il

Human Resource Management

Specialization **Com 9:

Elective-l:

Specialization **Com l0:
Elective-ll:

b-r

TIIPW Credits DESE

Nlirrl$
s,

Cc,de
IA Assign-

mellt
End-Sem.

Exam
Total

/'t\ (4) (5) 5) (7\ (8) (e) 0)

5 4 3 Hrs 15 5 80 100
l. lCom l:

lCore - I
5 4 3 Hrs 15 5 80 r00

4 3 Hrs 15 5 80 100
OT&OB 5

) J Hrs l5 5 80 100

5 5 3 Hrs 15 5 80 r00

I 25" 25

21 23 15 25 425 525

THPW Credits DESE

il a rl(S
sLlr* I cod"

IA Assign-
ment

End-Sem.
Exam

Total

(r (7\ r)

(2)
(4)

5 4 3 Hrs t5 5 80 r00
Com 6:
Core - I

5 4 3 Hrs l5 5 80 r00

4 3 Hrs l5 5 80 100
: Com 8:

Core - lll
)

I
5 5 3 Hrs l5 5 80 100

5 5 3 Hrs l5 5 80 r00

25* 25
Semlnar ; ,,,. " ... "'...:i:j

27 23 /) 25 425 525
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(APPticabte to tt'

' 
f-iu.Com. (CBCS)
Iqt

HIRDSEMESTER

*25=l5W+lOPR

FOURTH SEMESTER

*2Fl5W+l0PR

Inter Disciplinary (lD) Paper in Third Semester is offered to the Non-Commerce PG Students.
THWP: Teaching Hours Per Week; ESED:End-Semester Examination Duration; VV:Viva-Voce;
LPE = Lab Practical Examinationsl D=Dissertation; T=Theory; P=Practical; W=Write-up;
PR:Presentation; DESE : Duration of End-Semester Examination.

Title of the Paper

Research Methodology & Statistical

Com: 12

Core - II
Com: 13

Core - III
Cost Accounting and Control

Com: l4
Elective-l:

Specialization * *

Com: l5
Elective - II

Specialization **

Title of the Paper

ntitative

Com:17
Core - II

Business and Corporate Taxation

Com:18
Core - III
Com:19
Elective-l:

Specialization **

Com:20
Elective-ll:
Com: 2l Project Work

GRAND TOTAL

i l**? Rrr S, i:

r
$,-
A

I

S..

F,
Ft
F,
\

F,
N,
\

F-,
\

\

}--

l\ i'.' ;.lrl,.,.riir i Inilr: ri, i: r
r,1 i.Ftrt$iil '. .,, -1ljti

sl.
No. Code THPIV Credits DESE

s

IA Assig-
nment

End-Sem.
Exam

Total

( l) (2\ (3) 4 (5) (6') (1\ (8) (9) ( l0)
ll Com: I I

Core - I
5 4 3 Hrs l5 5 80 100

t2 E-Commerce 5

@T+zP\

4 3 Hrs t5
IA

35

LPE
50 100

r3 5 4 3 Hrs l5 5 80 100

t4 5 5 3 Hrs l5 5 BO 100

t5 5 5 3 Hrs l5 5 80 r00

l6 ID Paper Business Orsanization & Manasement 4 4 3 Hrs l5 5 80 100
Seminar

,2 I 25* 25
Total 31 27 90 80 475 625

J

t

t

sl.
\0. Code TH}W Credits DESE

,s

IA Assrgn-
ment

l-nd-Sem,
Exam

.Total

0) (2\ (3) (4) (t (1) (8) (9) l0)
t1 Com:l6

Core - I

5 A+ 3 Hrs l5 5 80 r00

l8 5 4 3 Hrs l5 5 80 100

r9 Strategic Management 5 4 3 Hrs t5 5 80 r00

20 5 5 3 Hrs l5 5 80 100

2l .5 5 3 Hrs l5 5 80 100

1a
8 4 5OVV

+

50D

r00

Seminar ) I 25* 25

Total 35 27 75 25 525 62s
t2 100 315 135 1850 2300

I



(Applicable to the batch of students admitted in the academic year 2016-17 ond onwarcls)

u.Com. (CBCS) FACULTY OF COMMERCE, PU** AREA OF SPECIALIZATION

sl.
No.

Specialization Semester-I Semester-II Semester-III Semester-IV

I Finance (F) (1) FM: Financial
Management
(2) AS: Accounting
Standards

(3) IM:
Investment
Management
(4) AMA:
Advanced

Managerial

Accounting

(5) IFM:
International
Financial
Management
(6) SAPM:
Security Analysis
and Portfolio
Management

(7) FS: Financial
Services
(8) FD: Financial
Derivatives

II Accounting (A) (1) FM: Financial
Management
(2) AS: Accounting
Standards

(3) rM:
Investment

Management
(4) AMA:
Advanced
Managerial

Accounting

(5) ACA:
Advanced
Corporate

Accounting
(6) FSA:
Financial
Statement

Analysis

(7) ACAC:
Advanced Cost
Accounting and

Control
(8) M&A:
Mergers &
Acquisitions

III Marketing (M) (1) RM: Retail
Marketing
(2) ASM:
Advertising &.

Sales Management

(3) CRE:
Consumer
Rights &
Education
(4) MR:
Marketing
Research

(5) SM: Services
Marketing
(6) cB:
Consumer

Behavior

(7) SCM&CRM:
Supply Chain
Management

&
Customer

Relationship

Management
(8) rM:
International
Marketing

ry Taxation (T) (f) FM: Financial
Management
(2) AS:rAccounting
Standards

(3) rM:
Investment

Management
(4) AMA:
Advanced

Managerial

Accounting

(5) DT: Direct
Taxation
(6) IDT: Indirect
Taxation

(7) Tax :

Tax planning
(8) rr:
International

Taxation

V International
Business (IB)

(1) FM: Financial
Management
(2) AS: Accounting
Standards

(3) rM:
Investment

Management
(4) AMA:
A{vanced
Managerial

Accounting

(5) rFM:
lnternational
Financial
Management
(6) rTTP:
International
Trade - Theory
and Practice

(7) rBE:
International

Business

Environment
(8) rM:
International

Marketing
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Insurance (I)

(r) FM:
Financial
Management

(2) AS: Accounting
Standards

(3) rM:
Investment
Management

(4) AMA:
Advanced

Managerial

Accounting

(s) PPLHr:
Principles and
Practice of Life
and Health
Insurance

(6) PPGr:
Principles and
Practice of
General
Insurance

(7) AS: Actuarial
Science

(8) RP:
Retirement

Planning

Banking (B) (f) FM: Financial
Management

(2) AS: Accounting
Standards

(3) rM:
Investment

Management

(4) AMA:
Advanced

Managerial

Accounting

(5) EB&FS: E-
Banking and

Financial

Services

(6)8T: Banking
Technology

(7) rB:
International

Banking
(8) CB: Centrat
Banking

E-Commerce
(E-Com)

(1) RM: Rerai
Marketing
(2) ASM:
Advertising
Sales Management

(3) CRE:
Consumer

Rights &
Education

(4) MR:
Marketing

Research

(5) NCS:
Netiquettes and

Cyber Security
(6) NrPS:
Network
Infrastructure

and Payment

System

(7) BME:
Business Models
for E-Commerce

(8) LSOrE:
Legal Security in
E-Commerce

Computer
Applications
(CA)

(1) FM: Financial
Management

(2) AS: Accounting
Standards

(3) DCN: Data
Communications

and Networks
(a) OOP: Object
Oriented

Programming

with C++

(5) RDBMS:
Relational Data
Base

Management

Systems

(6) CL: Cyber
Laws

(7) AE:
Advanced Excel
(8) WD: Web

Designing

The allotment
Total :100 Marks.

(Applicille to the batch of students admiftert in the ocademic _vecrr 2016_17 onrl onwards)
lll.Com. (CBCS)

FACULTY OF COMMERCE, PU

" fi'lril!;r?ri: 
*o F grades are awarded on the basis of marks secured as per the directive given by

2) For each paper there will be semester examination for 80 marks and zlmarks for internal assessment[15 marks for tests (average of the two tests) and s marks i;;uffinr.nt in the subject].
3) Business organization Management (BoM) is an lnter-Disciplinary (lD) paper which is offered fornon-commerce students.
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(Applicable to the botch of students odmitted in the rcademic ys1ly 20l6-17 tntl onwards)

\,l.('rl!n, (CBCS)

PROJECT GUIDELINES:

FACULTY OF COMMERCE, PU

i:r.:ird flf $trXllet in C(,rn;t:;;:*
,l ir,Amulu Ufi ;vt'rsirv

A,lqHAtUJg;li.itl ; ,t,, rj0i
r rel*tigJii.i !latd]

The aim of the Project is to give an opportunity to students to learn independently and shorv that they can

identify, define and analyze problems or issues and integrate knowledge in a business context. lt reflects

the ability of a student to understand and apply the theory, the concepts and the tools of analysis to a

specific situation.

l) The project is a practical, in-depth study of a problem, issue, opportunity, technique or procedure or a

combination of these aspects of business. The students are required to define an area of investigation,

carve out research design, gather relevant data, analyze the data, draw conclusions and make

recommendations. The project must be an original piece of work that will be undertaken in post-graduate

study, over a period of two semesters.

2) The topic is to be selected carefully with the help of supervisor.

3) All the material that relates to your project, including completed questionnaires or tapes from

interviews, should be shown to your supervisor and be kept until the examination board has confirmed

your results. Do not throw this material away once your project is submitted, as you might be asked to

present it as part of the Viva Voce Examination, before your project results are confirmed.

4) The supervisor's role is to appraise ideas and work of the student. Student must take overall

responsibility for both the content of project and its management. This includes selection of an

appropriate subject area (with the approval of the supervisor), setting up meetings with the supervisor,

devising and keeping to a work schedule (to include contingency planning), and providing the supervisor

with samples of your work.

5) The project reports would be examined by the external examiner and based on the report and Viva

Voce examination conducted at the end of lV semester, a student will be awarded marks.

b) Method of Data Collection.

c) Presentation - Style, Comprehensivenqss, Table presentation, Graphs, Charts.

d) Analysis and inference and implication of the study.

e) Overall linkage between objectives, methodology, findings and suggestions.

f) Bibliography and References.

&,fvi&l;

6) The External Examiners will examine the following in Project Report:

a) Literature Survty on the Topic Chosen.
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(Applicable to the batch of students aclmittetl in the acstlemic -veor 2016-17 ond onwarrls)
\1,('orn. ((lB(lS) FACULTY OF COMMERCE, PU

SBMESTER-I

MANAGERIAL ECONOMICS

PAPER CODE: COM l: Core-l
TIIPW: 5;Credits: 4

OBJECTIVE: trt impart conceptual and practical knowledge o.f managerial economics.

Unit'I: NATURE AND SCOPE OF MANAGERIAL ECONOMICS:
Mcaning of Managerial Economics - Managerial Economics and Economic Theory - Managerial
Economics and Decision Sciences - Nature of managerial decision making - Types of buJiness
decisions - Managerial decision making process - Firm-meaning-Objectivls - Nut,r.. of profits
(economic vs. accounting profit) Optimization-functions-slope 

-of 
functions-optimization

techniques- Concept of derivative - Simple rules of derivation i Application of derivatives to
optimization Problems-Role of marginal analysis in decision *4 ing - Total, average and
marginal relationship (including problems).

Unit.II: DEMAND ANALYSIS:
Demand Theory and Analysis - Individual demand and Market demancl - Factors determining
demand - Elasticity of demand - Price. Elasticity - Income Elasticity - Cross Elasticity I
Elasticity and Decision - making (including problems). Demand eitimation and demand
forecasting: Meaning, significance and methodJlTheory oniy).

Unit-III: PRODUCTION ANALySIS:
Meaning of Production function - Cobb Douglas Production Function - production with one
variable input - Law of .Diminishing marginil returns - Optimal employment to a factor of
production. Production with two variable inputs - Production iso-quant - irroduction iso-cost -Optimal employment of two inputs - Expansion path - Returns to scale and economies of scope
(including problems).

Total Marks: 80+ I 5+05= I 00
ESED: 3 HRS

variable cost through
even analysis. Profit

Unit IV: COST ANALYSIS:
concepts of cost - Short run cost functions fincling minimum average
equations - Long run cost function - Linear ancl non - Iinear break -
contribution analysis (including problems).

Unit V: MARKET STRUCTURE:
Perfect and Imperfect market condition - Perfect competition - Characteristics - Equilibrium
price - Profit maximization, (in short run and long run) - Shut down decision - Monopoly:
characteristics; Profit Maximization in short run upi long run, Allocative inefficiency, Income
Transfer and Rent seeking. Monopolistic competition: Characteristics - profit Maximization -Price and output determination in the short run and long run, Oligopoly: Characterstics - price
Rigidity - Kinked demand model (including problems).

SUGGESTED READINGS:
l. Petersen and Lewis : Managerial Economics,4/e, pearson/pHl,2o0z.
2. Managerial Economics, Ahuja. H.L, S. Chand, New Delhi.
3. M.L. Trivedi: Managerial Economics, Tata Mc-Graw Hill, New Delhi 2004.
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SEMESTER-I

PRINCIPLES OF MARKETING
PAPER CODE: COM 2: Core_tl
TI'lI'>W: 5; Credits: 4 Total Marks: 80+15+95=196

ESED: 3 HRS
oBJECTIvE : To famiriarize the sttrdents with the concepts and principres of Marketing.
UNIT-I: INTRODUCTION:
Mcaning and Definition of Marketing _ Scpr"arlii"r'C"ffii"i''eroouct 

concent - ,;:f"",,:: Y::l:l'*"-^,Evolution of Marketing co.ceprs

ItfJ,::fi ,i:i;'J.;*:Ji:Hiltru."yrf ]tr;il,:[:,illi#li:uj.K*?:t:-?tff ii1:locilt3l Marketing Concept _ di;;;;
[],! y:;ilffi;T-::liiih:#i,'J't;jM:i[:1""9;H,:,:ly:j*:,:s'*_-"f,",."[ji.i"^lll -M arkets I rra rrr., i,",e' ;rffi;#ilI'r"":?:T'iMarketing Mix-Direct Marketin"g- o,irn. M".r.lr,e_"r,a,,'r.l,,titii,;,ff;:::X."#;::fi:ffJi]illilHf[;,1,:i"y::
UNIT-II: MARKETING ENVIRoNMENT:

.,:,
:;:::r- Micro Environment (company-SuppJiers+rlarketing Intermediaries- customers- competitors-publics) -HffJ:,,,,'ilitffil,"l[jil:#lX;i:,""1ru-,IF,1ijFinoJogicar-poriticar-Legar (ConsumerProtection Act re86) -a'n,erriiil;,i,;;;i:il:-rJi-','f,;.,.1;.lji",f#;li#,ff+r?i^ir6:

UNIT-III: MARKET SEGMENTATION:

S,?::XlJ:J*Z'j,Y:iu': - 
fl'"1T1^Y::*s: .concentrated Market - crustered Marker

.6.bvr ,,rsr^Lr _ t_,/illUSgq lvli

::qr.nlullon: concepr - Bases_Benefi
,,j:.-.1.^o 

r,::r,.nl.^ f9l efr..ii u.--'J.e,n.i,ffi '' _segmentation Anarysis ro. conr*,,"rlra s"il?:ff#i:l'r":i1"fr[:.J;;..r[-l;lj:Xl
UNIT. IV: CONSUMER BEHAVIOUR:

consumer Behavior - Nature-Scope-lmportance - Factois influencing consumer Behavior - Economic -psycbological-cultural-Sotiur-uri-p.ri"r"r - u"a"rr'"i'c'Jnrr*., Behavior - Marsharian-MasrowFreudian-Howarcl-Sheth - Steps i, .rrt,*"r Decision process-- post purchar" a.hirro, - cognitiveDissonance - oreanizationai 8,y., 
"l' 

Industriar rurorr..tr-n.r.rr", Market-Government Market.
3||:ifr'.T[:To;,lr1"u'''utionuiilrv., - organiruii"r"i"iirvire process - organizationar Buyer vs

UNIT.V: MARKETING PLANNING AND STRATEGY:
corporate Stratesic Planning ' vision-Mission - Strategic Business units - planning new businesses -Business strategic Plannin! - swcif irarysis - cSrl e"rrrration-Strare*v 

'po?rurution_program
Formulation - lrnolenrentati;n - e".Jur.r.'und controt - rrarrt.ii"g process - Niture and Contenrs of aytr[:1}r:l?1";;"*'G."r,r"r"-"ffia1 pran c"niroi ]Fr#abirity control - ern.i.n.y control _

SUGGESTED READINGS:

l. Philip Kotler: Marketing Management, pHI
2. Stanton WJ: Fundamenial of Mirketins. 

"
3. Jain:.Marketing planning unO Strut.gv,'i.,
4. Czinkota & Kotabe: Maiketing fraun?grr;nt,
5. Ramaswamy &. Namaku, uri IVurk.I ng tut unug"rn.rt
6. Rajan Saxena: Marketing Munug.r.rt"-'
T.Black-well: Consumer Behaviour, I 0e,
8.Schiffman: Consumer gehavioi, ge pHf
9. Assael; Consumer Behaviour: 6e, Thomson.
Business India, Business World, g"tr"rri, i_",

- Market
Market

r
F{v:.{ i

3^ .,,.1 ,.i :ilu<li*l in Cornr:tergt'
,,-) di:iullJ ij:,t,.-,1 r,i,

,.1,\ilAFllSlii{lI'i1 'r" ' i't I

i tfl&llgAli* ti"lc!
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FACULTY OF COMMERCE, PU

SEMESTER*I
ORGANISATION TITEORY AND BEHAVIOUR

l'Al'BR CODE: COM 3: Core-lll
'flll'W: 5; Credits: 4

Total Marks: 80+l 5+95:1 66
ESED: 3 HRS

OBJECTIVE: tofamiliarize the studenls wilh the concepts antJ climensions of Organizatign Theory.

UNIT-I: INTRODUCTION:
O.rganlzation: Definition - organisation Theories: Classical Theory- Features - limitations. NeoclassicalTheory - features - limitations' 

.Contemporary organisation Theory - features- Iimitations. Systems
Approach - Contingency Approach
Orgnnlsational Behaviour-(oB): Features -.Scop.e - Funclamentals Concepts of oB - Challenges andcarreer Development for oB - contributing discipiines to tr,. og.

UNIT.II: UNDERSTANDING INDIVIDUAL AND GROUP BEHAVIOUR:
lntllvidual Behaviour: Personality Determinants - Big five Personality factors - Learning Theories. The
Perceptual Process - Factors.influencing perception"- Internal & External; Attitudes and Behaviour-
Attitude Formation and Attitude Change.
Croup Behaviour: Fundamentals of_Groups - Stages of Development- Important Factors influencing
Tcam Effectiveness - Cohesiveness - Normi - Decision Making. 

-'

UNIT. UNIT.III: MOTIVATION, MORALE AND CULTURE:
Motlvation: Theories of Motivation - Motivational Processes - Content Theories (Maslow, Herzberg,McCleland) - Process Theories (Adam, Victor, Vroom and Lawler and porter) - Learning ancl
Reinforcement Theory.
Morole: Factors infl uencing Morale.
Organisational Culture: Concepts - Forming a Culture - Sustaining a Culture - Changing a Culture.

UNIT-IV: ORGANISATIONAL POWER & POLITICS . CONFLICT - COMMUNICATION:
Power and Politics: Power Bases - Dependency - Individual Versus organisational power - political
process in organisation - Factors contributing -Techniques of organisat]onal politics - Managing
Political Behaviour.

Conflict: Transition in conflict Thought - Functional and Dysfunctional conflict - process of conflict -Managing Conflict.
Communication: Significance - Process - Formal ancl Informal Communication - Barriers tocommunication - Improving Communication Skills - The Human Impact of comjuter - Mediated
Communication.

UNIT.V: LEADERSHIP AND CHANGE:
Leadership: lntroduction - Leadership and Management - Leadership Styles.
Theories of Leadership: Traits - Behavioral Model (Managerial Grid) - Contingency (Feilder, path
goal, Tri-dimensional - Inspirational approaches.

Fl::|-t' challenges contributing to change - Types of change Approaches * conremporary tssues in
L r rsl15!.

SUGGESTED READINGS:
l'Robins P.Stephen & Judge: Organizational Behavior, l2lePHl, New Delhi;2.Greenberg and Baron:Behaviour in Organisation; 3.Daft: Organisation Th'eory and Design, Thomson; 4.Fred Luthans:
organizational Behavior, Me craw Hill, New Delhi; 5.Nelson: organisltional Behaviour, 3e, Thomson;
6'Asuathappa: Orgatrizational Behavior, Himalaya Publisher; 7]Jones G R :organizational Theory.
Peerson Education, New Delhi; S.Shashi Cupta & Rosy: Organisation Behaviour_IKalyani publication;
9.Hellriegel: Organisational Behaviour. l0e, Thomson; t0.Si,irra VVS:Organisatio,al"Behaviour, Jaico
? '.i..,'ation.
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SEMESTER I : spECIALISATION : 
r_ACULry oF CON{]\{ERCE' prl

FrNAN CE,/ACCO_UNTr NG/ TAiA;ro N/ rNTE RNATTo NALB u s r N E s s / r N s u RA N c e fia Ei rifr 6f-io, o u r E R A p p L r cArr o N s

Itlf,R CODE: CoM 4 F/AtT//tBfi/B/CA'f'ilPW:5

OBJECTIVE: to introduce rhe subject of Financialttchnlques oJ Financial .Vanogeren-i--' 
vr t 

'Itt(t

tJNIT-t: TNTRODUCTTON:

,T,"1,1,rufi"ffii;.';H,'l'#:ilIF;"3y:,f1"1,;,"*ffi"J,i1##.fi;:?:l?h:l;i,.,,, Decisions _ coa,s of

iiffirHi';;i,#r"Jt't Meaning - nutionutt of Time Preference fo, Mon.y - Future Varue - present varue

UN IT-il: CAptTAL BUDGETING :(lrpltrt Budgeting: Meaning.-.lrnportance - Process - Kinds of Decisions - Cash FJow Estimation - Techniquesof Cnpital Budeerins _ fri'Aitionlt il.tniq*r,. payback p.iioA-_-a..ounting z everage Rate of Return _Illffi'rffiJi,'X'iXl' ;,.lfilil,,m*lfliif;$;il,:L'J:l?l*,,. - r,i.,"-,, d";;;,=i.;,,n _ prontabi,ity
Rhk Anrlysis in capital Budgeting nLi'ions, Sources and perspectives of Risk - Traditionar Tools - payback
[;,Ji,l;iFI"f,:,#:';, 

oi'.ouni n,iE--i.n."i,'y E;;l;;i.;;;;.i.i,[iJ,l""ru.,i;;, _'ffi.;.;;ion rree anirysis

UNIT-ltt: WORKING CAPITAL MANAGEMENT:

i;lT"*.,tiilX',;#?l'ffi,;rt'io' 
- o'i'],inu,ts - Sources and Levers - Estimation or working Capirar

Crrh Mrnagement: Nature of Cash _ Motives.of Holding Cash _ Objectives of Cash Managenrent _ Factorsfl :lilil,rTf,":H,il;ii;'***;";#i.{,"J#:[m*:1ffi 
{1;ffi,,,,iuinoauag.,nf _

fiffli't$[::ill'J;J.';Jllx;ilit,';.iffi?ft,F.;Sljiffi-"C,,'lJi.ot Ana-,ysis _ c,.ai, Srandards _ Credit
lnvenlory Management: Meaning - co'ionents of Inventory - Motives.of Hording Inventory - objectives of
tnventory Managenrent _ Tools ,rO"f..f,nlq"r".r"of Inuertory C"it-iiir"f rding problems).
UNIT-IV: FINANCING DECISIoINS:
('orl otcapital: Meaning - significance - classification of Costs - Computation of Specific Cost of Capitar - cost

i!i,@ tl # ;',:ry6j r1g*l*; .::illii'# i1,'Iffi,?r;lt, #1, 
.",, o r R e, a i n ed e a,n n gl -Lcveragesr l\,teanins _ Tyges _ eetf_fiS enalysis _ Degree of OoeLcverage - Degree oTcorLin.a L.r.*gJ-irf;ior.n.. poinr lrncrudiri ,r|f'l5r$lerage - Degree of Financiar

Captlat Strucrure: Meaning _ D;;;;;;u _in.o.,r, _ Ner Income Aoor- Traditional Approach - vtra appro".r, iirrrriirg problems). ' ' :oach - Net operating Income Approach

FINANCIAL MANAG EMIENT \,/
Total Marks: g0+1g+95=199

ESED:3 HRS
Managenent; and to acquaint the student with various

Policy - Forms of

UNIT.V: DIVIDEND DECISIoNS:

BiJiffXfr,ltlt"'o,"t'ing - rvpes of Dividend poricies - Factors rnfluencing Dividend
Dlvldend Theories: Relevance Theories _ Walter,s ModelHypothesis (lncluding problems). ti s - Gordon's Model _ lrrelevance Theory _ MM

SUGGESTED READINGS:
l' Prasanna chanclra: Financial management, TMH..2.Erhardt & Brigham: corporate Finance: A Focused Approach. Thomson.,
J'Eugcne Brigham & Erhardt: r*'".l.r.rLi'"i'ii,urriur Ira.r.gir"ri, T#;;r."", 4.Khan M.y. a'iJin pr, Financiar
n,anasement, rMH.. 5.Kurkarni p.v.: niranciai ,r;r;.;;;;. :;i;;l;;::",;.r-"ri,.i,--pi..,i.ri 

.oilrll,.r 
Managemenr,

Thomson"T'Panrlev l'M': Financial Mr;"g.#;. vit,ur...g.Rrrtrgi. n.p. rlr*.ial rVlanagement. suttan Ctrand.. g.shashi K.
cupta and R'K' Sharma: Financial r'rt"tir''C *.,r*l putrirr,'or.-'i6.i;ffi;, 

Ezra & pringre rorrn ;,an Inlrodur:rion 1<r['ii::H'#,ilx1'#ft,;,i;l*n T:"; i'Jilill':,ffi[Hi-;:il;tl-'j,'ffi, ?[T;::,,i,,,:a,aya. 
,2 Suda,son ,r.,ia1i

lx&nr**r*
, ,:i; 01 .{?urlir:* i;i li.:.r;,ii,i.Ce

.: ; ,iLJI,..i.r,: ,..-*,-,,
i.t^rxrFrl$l,ln{l;.,j Iir.; ,;; ;

. l*lr'r--,'., r. : -" .
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sEMESTER r: spEcrALrsATroN: FACULrYoFCoj\{r\{ERCE,prr

,,,I^:I3Jr.,Vi,?T.,glJ^y,lfiH,t3ii-{ii}**ff.,iJ1},^,,

rAl,!:n CODE: COM 5 ntarfZf . - -'flllrW: S '' pt v^ Total Marks: B0+15+g5=1gg
ESED:3 HRS

:l:;i,':f:;;2:rlf"*.'"'*ize and acquaint the studenr w,h accounting standards anct various linanciat
tJN I'I-l INTRODUCTION:

f;illlll,Tf _ f:lffild f,H[XfiH Accounting as rnrormation Sysrem - Users or Accounting
Aeeounting Theory: concept - Role -ctassification - Approaches - Accounting principles.
UNIT-II: ACCOUNTING STANDARDS IN INDIA - I:
1ilffX,1'ffr?jix*::'J"l?1fiffi,::' concept - Importance - rypes - Dirncurties - Enrorcement -
Accountlng Standards ove-rview (AS-l to AS-10): AS-r: Discrosure of accou,ting poricies - AS-2:vatuarion of invenrories -as-3:-ca;;;;* staremenr - AS-4: c"rii;;;r;j;";;;';;;"r,, occurring afterbelonce sheet date - AS-5: N"ip.in'lr'[tr^p'_rr.,1 n'ri"l]pri.i p.rio-o items ;;; ;;;;s., in accountinglit'fi;i:.,X,,ff!T;?:::"*::f;ng-- AS-7: con,ti,.tion conrracts - AS-;;ri**,ue Recognirion

UNIT.III: ACCOUNTING STANDARDS IN INDIA - II:Accounllng Standards.overview (Asrr to AS-20): AS-r I: The effects.of changes in foreign exchangerslsr. AS-12: Accounting fo, gorrrrment grantj _ aS-f:, e"counting for investmenrs _ AS-14:Aceounting for amargamulor, -xs--ii,'E*rr;r.e uen.nt-s-;sio: aorroi"ir-g.orir"j,as-r7: segmentreponing - AS- r g: Rerated party oisctosrl., - AS- r 9: Leases _ ,Is-zo, Earning per share.Accttunting standards overview (AS-21 to AS-32): AS-2 r: consoridated financiar statements - AS-22:Acc,unting for taxes on incorne l- as-i:' er."r'rii,ri i", irlr.ur.nts in associates in consoridatedflnuncial statements 
^ l-s-2a: oit."r,ilirg op^erations"- as iji Inrerim Financiar Reporting - A5-26:lnlangible assets - AS-27: ri,.r.irl r.p"ni"t 

"iiri;;rt rr;", ,"ntures - AS-2g: Impairment of assets- AS-29: provisions, Contingent tiuUitiri", 
. 
and contingent assets; AS_30: Financial Instruments:

['rilr-#:t',,',l' dlj,"#;T"'*,"ii;" a'J-ji','"ii,",.,ji"iXl*r,,li,#o, presentation 
AS-32:Financiar

UNIT-IV: INTERNATI,NAL FINANCIAL REP.RTING STANDARDS (IFRS):unlform Global Financial-Reporfing: Need -.Differences between lAS. Indian GAAp and US GAAp -
'l"ronslation of Indian GAAP s,l,#"i*'t, L-us caar;;ililr; - Internationar Accounting Srandards
3lili,1;,llXii &i *,ffi ;I *lj* x,g ff :;Xx#*:.j,;xj I^ 

S - B ene n ts or c o,i,..g. ;.. :
UNIT.V: FINANCIAL REPORTING:

i,rm+*?3ilil:i"tial 
Reporting objectives: rrue btood Report (usA), corporare Reporl (UK),

il:,1JJi:'A:i:lillfr"!!l'Jtr:i;i,fl::- Quarities - Signincance orcorporate Annuar Reporrs - Recenr
S('(;CESTED READINGS:
l.Ja*aharlal "Accountins Theory and practice..Hinralaya puhlishing Company:I R :r rva r D. s. .'Accoun 

r in! S tnn,tnrdr:: T; ;;;;", o ii,.u'r.rr,.r, privarc L i mircl;J'Kamal Garg "lFRS concepts and Applications" Bharat Law House pvt. Limitcd:J'ch'sh r'p' "rFRSs For Finance.Ex,i.rtir.r;','ioirri* arri.,t Services privatel.imircdl S'po^var L'S' " Accounti"g ir,.r# irr.l,i.i**-t i, pubrishing company;6.Jai, S.P. & Narang K.L: Accounting Thcory & Managerrrcnt Accountinc.,''rr'r rni 'ro.RNALS: r ' Charrered 
4:."-ryq,i. ia;ii. Managenrenr Aciounrant..( \l: :r.-EWS pApERS: l. Busrness Linc. 3. Economic Iinres.
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FACUT,TY OF C0]\IN.IERCE, pU

SEMESTER r: spECU\LrsATroN: MARKETTNG /E-commerce

RETAIL MARKETING

PAPIR CODE: COM 4 : Etective: I
'fllPW:5;Credits:5 Total Marks: 80+l 5+05:l 00

ESED:3 HRS
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O}Jective: The objective of this course is to enable the students to understand the finer nuancesof ltetail nrarketing.
tlNlT 3[: INTRODUCTION TO RETAIL MARKETING.
lntroduction Retail definitions. Retailing and marketing. Importance of retailing in an Economy.
Rotailer- functions of a retailer. Place of retailing in-a distribution channel. Classification of
Retailers'Types of retailers based on operational stiucture- non-store retailing-service retailing.

UNIT II : RETAILING CONCEPTS AND CONSUMER BEHAVI0R
lnlroduction - customers, competition, environmenlal trends. Retail Mix- place, product, price,
Promotion. Theories .of .Retail change: theory of naturai- section i; ..i"ili;;(environmental
theory), cyclicaltheories (wheel of retiiling, retiilaccordion theory, retail Iife cycle theory)
Consumer Behavior - Introduction - majol factors influencing buyers behavior ( cultural, social"personal' psychological factors) purchasL decisions- forms of"customer buying behavior, Buyer
Dccision Process.

Ilnlt III : retailing marketing mix, retail product, retail pricing. Marketing mix, marketing mixfor services. Target markets-- retail produit- break down of the retail product (service, quality,
merchandise, brand name, features and benefits, atmospherics) Retail pricing : factors afTecting
the pricing decisions, setting prices- cost oriented, demand oriented pricing- price adjustments
and price tactics.

Unit IV: Retail promotion and retail distribution, Retail Promotion: communication, stages incommunication, advertising, sales promotion, publicity. Store Atmosphere. Retail distribution:
channels and channel flows( physical flow, manufaciurer/producer, irt.rr.oiuiy/ *holesal"r,retailer, service flow, information, payments, promotion flows) Inventory- merchandise turnover,Book Inventory and Periodic Iirventoiy, Perpeiual Inventory, Rhysical Inventory,

UNIT V: RETAIL RESEARCH - application of Intbrmation Technology, Inrroduction -Mkls- components of Market.ing Informaiion system *( internal records, rrarrflliirg Intelligence,Marketing research) Application of IT - areas where iT impacts ( inventory control, point ofsale, sales analysis, Planning & forecasting, collaborative planning, forecasting andreplenishment -CPFR. Essentials requirements of an information ,yrt"r. "ent.rfrir. 
ResourcePlanning (EPR) Future trends in IT apprications in retairing.

Suggested Books:

l. Retail Management by Michaer Levy, Barton weitz, Ajay pandit by Mc Graw Hirl2 Retail Management by Barry Berman/ JoelEvans/ Mini Mathur - p.urron publications
3. Retail Marketing Management by David Gilbert - pearson pubrications
4 Retail Management by Arif Shiekh & Kaneez Fatima- Himalaya publications
5. Retail Management by pradhan , Tata Mc Graw Hill
6. Retail Managernent , Sahni & parti,Kalyani publishers
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SEMESTER FACULTY OF COMMERCE, PUSPECIALISATION: MARKETING / E-Commercs 
- -'

ADVERTISING AND SALES MANAGEMENT
PAI'I{R CODE: COM 5 :M/E-Com
TII['W: 5 ;Credits :5

Total Marks: 80+ I 5+05=1 99
ESED:3 HRS

t
t
)

.,

Tho course is designed with an aim to develop an understanding of the decision processes inndvortising from a marketer's point of view and to understand the coicept, ;"th;;';rd strategies ofralol mnnagement.

UNIT T; INTRODUCTION To ADVERTISING:
Advertising'an element.in Marketing Mix- Role and Importance - Difference between advertiseme,tand publicity - Advertising as u i.,.um of communication - setting Advertising objectives -DAOMAR approach to setting objectives- Media selection - measurement of effectiveness of Media' Propnring aclvertising plan, beviloping message, writing copy, a.dvertising appeals and per-testingand post teaching copy Media decisiois, medla strategi ani scheduling decisions, planning andmenaging advertising campaigns.

UNIT II : INTEGRATED MARKETING COMMUNICATIONS:
Dlffgrtnt types of advertising, public relations, 'advertising budget and relevant decisions,Advortising agertcies, their role-ani importance, management problems of agencies, client-agencyrlallons, advertising in India, Problems 

. and 
-Piospects.. 

Role of Integrated Marketingeommunications (lMC). Designing. objectives- srnirg ura Budgeting for IMc programs,Dtveloping effective communic-atiois, Managing Mass c6*munications: Events. Experiences andpublic relations, Measuring media.

UNIT III: EVALUATION OF ADVERTISING EFFECTIVENESS:
objectives of evatuations, difficulties of evaluation and various methods of evah"rating
advertising effectiveness. Advertising Research. Advertisingagencies and their business in India,flrnctions of advertising agencies, drtorc affecting in sele"ction of advertising agency. A briefpmfile.o.f thgmajoradvertising agencies like MA"RG, o a rta, HTA, LINTAS. MUDRA etc.Atlvcrtising Ethics and Government control in India. ciiticism;f ;;;;hhg'o""rorio-economic
ground. Role of a advertising standards councils of India in governing businJss.

UNIT IV: SALES MANAGEMENT:
Snlcs organization, Sales Functions and its. relationship with other marketing functions, Externalrelationship of the Sales Department e.g- wi*r aistribriirr, Eor"rnment and public, Functions andqtralities of a Sales Executive, Eniironment Routing and schedulin!, In'tJinutionul SalesManagement.

UNIT V: SALESMANSHIP:
'l"heoretical aspects of Salesmanship, the process of selling, Sales forecasting methods, Sales budget,sale.s force management, Recruitment, Selection, Tii;fig; triotivation ,,;'o C"rp"nsation of thefields sales force and sales executive, Evaluation and contiol oi sales force, Sales 'i-erritories, sales
Quotas.
SUGGESTED READINGS:
I'Rajeev Batra, John c.Myers, David A. Aaker: Advertising Management, pearson Education.
2. Raghuvir Si'gh: Advertising-planning and rmplementatiln, prenic. Huir tnai".
3. Richard R stilr, cundiff w Edward and Govoni A p Norman: Sares Management,Decisions, policies and Cases, pearson Education.
4. K. K. Havaldar : Sares and Distribution Management, Tata Mc-Graw Hilr.
5' C'E' Belch and M.A. Belch: Introduction to Advertising and promotion, lrwin publishers.
6. C.H. Sandage, V. Fryberger and K. Rotzoll: Advertising, AITBS.

-,.;C#,;i::
., , 

cl#Ua*,rln*
E2'



,}y

-J
iy
i:
*-J

--J

l:r
,L.r

i.r
i:'
:,

:,

-;

:,

:,

a,

.a,

..J

:,

a,

I,
J
5
:5

J
,

',

,

t

(Applicable to the botch of stutlents octmitted in the acodemic.vear 2016-17 ond onwards)
il I utrr, t( 'll('S)

SEMESTER-II 
FACULTY OF COMMERCE, PU

BUSINESS ENYIRONMENT ATID POLICY

lfAlfllR CODE: COM 6: Core-l Total Marks: 80+l 5+95:y 6p'l'lll'W: 5; Credits: 4 ESED:3 HRS

f.illli,l,Lly::.1,^*,::t:?:,:: anct ac.quaint the snrctents v,irh the knowtedge of business envtof business environrnent andltile.rt Jeveloltment in business enviionment

liconomic and Political weekty; Business lndia; Business world; Business Today; Finance lndia;llusiness Standard.

IJNIT' - I: INTRODUCTION:
llurlnr:ss environment: micro-environment - macro environment - environmental scanning.
Iftrlley environment: Industrial Policy - Industrial Policy Resolution 1956 -New Industriai eolicy tgg l-, Flrcul policy - Monetary policy.

UNIT. II: LIBERALIZATION AND GLOBALIZATION:
Nsw economic policy: economic reforms _ tiUeratization. 

- '

fil;ilillilll:Xilff."il]ff":stases 
- factors facilitating and impeding grobarization in rndia - consequences

UNIT. lll: PUBLIC SECTOR AND PRIVATIZATTON:
Publlc.rector: changing role of public sector - relevance of public sector - public Sector reforms.Prlvnllzotlon: concepti - nature - objectives - rorm - reiriutoiy rrur.*ort wittr reference to insurance,powot nnd tclecom sectors.

UNIT. IV: FOREIGN CAPITAL:
Forolgn ttlrect inves1l31r,-n9ri.y.- trends -problems - c.onsequences - FEMA- objectives - provisions -m-ulllnntional corporations - entry strategies - rore - gro*th - #;t[ms _ consequences.Mrrgerr nntl acquisitions: reasons - trJnds - advaniages and'disadvantages - competition law.

UNIT. V: WTO AND TRADE POLICY:
wro ngrcements - Agreement on-Agriculture- (AoA) - Multi-fibre Agreement (MFA) - Trade Relatedlnlellcctual Propertv Yglr,.t (TRIPS; - iraoe Relited rnr.rir"nt Measures (TRIMS) - GeneralAgrsement on Trade in Services (GATS) - Barriers to trade.
Tmdo pollcy changes consequent to wTo - Recent EXIM policy - consequences of WTo for India.

BUGGTCSTED READINGS:
Ilookr: ''

l, Francis cherunilam: Globar Economy and Business Environment _ Himalaya
2, Frnncis cheruniram: Business Envirgnment - Text and cases - Himarayal, s.K,Misra & v.K.puri: Economic Environment of Business - Himaraya

l,,,,li:i!ta$mi 
Narain: Globalization - Liberalization and privatization of public enterprises - sultan

.1, S.K.Misra & V.K.puri: Indian Econorny - Himalaya
(r, Aswtthappa: Business Environment - Himalaya
7, l)utt and Sundharam: tndian Economy
It. ltny: lndian Economy, pHI
llcports:

I Wi,.rld Development Report; 2. Human Development Report;
l,lntlia Development Report; 4. pre-budget economic survey.-

l'criodicals:

l*
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(Applicoble to the botch of students oelmitted in the acoclemic leor 2016-t7 and onwards)
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SEMESTER-II

MARKETING MANAGEMENT

PAPER CODE: COM 7: Core-ll
TIIPW:5; Credits:4

FACTILTY OF COMN(ERCE, PtJ

Total Marks: 80+l 5+05:l 00
ESED:3 HRS
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SIiJICTIVE: to familiarize lhe stuclents with lhe management o/ murketing functions, c:omponents of
l4[ormation syslem and marketing research process.

UNIT.I: PRODUCT MANAGEMENT:

$,oncept of Product - Classification of Products - Product Levels- Product Mix - product Mix Decisions -
Naw Product - New Product Development Stages - Reasons for New Product Failure - product Life
Cycle Stages and Marketing Implications - Brandlng - packaging a Lou.ting.

UNIT-II: PRICE MANAGEMENT:
Pticing - Objectives of Pricing - Role of Price in Marketing Mix - Factors Influencing price - pricing
under different competitive conditions - New Product Pricing - Skimming ancl pen#ation pricing I
Pricing Methods - Cost based - Demand based - Competition based- Product line pricing - pricTng
itrategies.

UNIT-III: PROMOTION MANAGEMENT:
Promotion - Significance - Promotion Mix - Advertising - Objectives - Media - Media selection -
pudget -Types of Adve(ising - Advertising Effectiveness, Personal Selling - Nature - Steps in personal
Selling' Sales Promotiott - Objectives - Tools. Public Relations - Direct-Marketing - Forms of Direct
Marketing.

UNIT.IV: CHANNEL MANAGEMENT & RETAILING:
Marketing Channels: Nature * Channel Levels - Channel Structure &. Participants - Functions Marketing
lntermediaries - Channel Design Decisions - Channel Conflict and Resolutions - Online Marketing f
Online Marketing thannels - objectives - Merits - demerits -Retailing: Meaning - SignificancJ -Emerging trends - forms of retailing - formats of retail stores"

UNIT-V: MARKETING INFORMATION SYSTEM AND MARKETING RESEARCH:

99n9.pJ of MKIS - Components of a Marketing Information System - lnternal Records System-
Marketing lntelligcnce System-Marketing Research System-Marketing Decision Support Syitem -
Marketing Research Process - Marketing Research Vs UftS - Marketing-Research in India.

SUGGESTED READINGS:

l. Philip Kollcr: Prlnciples of Marketing, pHI
2. Ramaswamy &. Namakumari: Marketing Management
3. Jain: Markctlng Planning and Strategy.
4. Gandhi /C I Mnrketing Management
5. Me Carthy EJ &. OthelS: Basic Marketing
6. Rosenblooml markeling Channels
7 . Majare: Thp Eme ncc of Marketing
8. Ian Chnslenl New Marketing Strategies
9. Rajan Snxennl Mnrketing Management.

,

('/, nr
{#ytr-rd,...i .,.,,,d :f Sr,.,t .,_".,' :.*r

J'

r,1,1[1,;,r,;:..i'



U
\)

i-r

rJ

i:r

rJ
r.J

r.J

i.-;l

a:

i,
r.J

r.J

rt
r.j

rJ

tJ

i. I

r!

i:
r.J

it

.,t

rJ
,.J

rt
..,

t

(Applicoble to the batch of students odmitted in the ocotlemic yeor 2016-t 7 ontl otrwarrls)
I 'orr, (('ll('S)

SEMESTER_II

HUMAN RESOURCE MANAGEMENT

IIACULTY OF COMMERCE, PU

l'Al'lrR CODE: COM 8: Core-lll
'l'lll'W: 5; Credits: 4

Total Marks: 80+l 5+65:1 gg
ESED: 3 HRS

Knowledge
Learning

()llJIlCTrvE: to rmderstand various facers of'human resource lillvclapments in HR-NL - ---'' rvvwtr wJ ,ulttuu resource management & cornprehend emerging

lJNl'f-I: INTRODUCTTON:
llunun Resources Management (HRM): cgl::q,l ..significa,ce - objectives - Scope - Functions -['hnnglng r.le of Human n?tout.. iG;"g; - HRM poricies - Impact of Environment on HRM.
llil?{#.o*ource 

Development (HRD;Iconcept - Scope - objecrives- Brief introcluction of rechniques

UIi{lT.Il: ACeUTSITTON OF HUMAN RESOURCE:
Job Dorlgn - Approaches - Job Rotation - Job Enlargement - Job Enrichment - Job Bandwidth - JobAnalysis: concepts -objectives - components Qob Drscripiio, *o Job Specification) - Methods f JobAnnlytls'; Human Resource Planningi concept - objectives - ru,.1orr. affecting HR planning - process0f llR Planning - Problems i, Hi-Fir;nine; n..i'uii;;;, dblectives - Sources of recruitment _

$:littirT' 
concept - selection - pto."i*.'- Tests ana lnterui"w - placement - Induction - promotion -

UNIT.III: DE,ELOPING AND MOTI'ATING HUMAN RESOURCE:
Trrlnlng - Assessing training needs - Methods and Evaluation of rraining. Dev_elopment: Techniques ofManagement Devei-opment - Evaluating Effecti".;.;;.;-';;.ror-rn". lvlanagement: conceptPorfotmance Aooraisil - concept-*-"1ru?iri"""i 

""J l,i"or,i il.ttoo, of eppriisar - concepts ofPotentlal Appraisal. 
.Assessmerit centers' anct career pi;;,r;;g and _Deveropment. concept ofEmpowerment - Participutiut l'tunug;;;;;' objecrives - ivp.r^-'buariry circres - Brief Introduction tofurmt of Workers parricipation i" M;;;g;enr in India

UNIT.IV: MAINTENANCE oF HUMAN RESOURCE:
compensation Management: objectives - Job Evaluation: concept - Methods - Essentials of soundwage structure - coniepts of Minimu-r#,^l'.rT,r* ffi#:[?ir wage - wage Differenriars.Employee Relations: o6jectives - oir.iprlnE, objectlves icrir"rrt.: causes - procedure; Tradeunions: objectives - Role of Trade Urioii;it.* r.on*y - cIi.riir" Bargaining: Types - Essentialconditions for the success of Colleitive auiguinirg. 

----l

IJNIT.V: HRM IN THE KNOWLEDGE ERA:
Knowledge Managemcnt: concept' - KM Architecture - Knowrecrge conversion -Mnnugemenr proceis.. virtuar 

^o.iuriruiions: .concept - Features -Types _ HR Issues.organization: concept - Rore or r-"?a.r-rn Learning organizations.
ItI'GGESTED READINGS:
l. Bohlander: Hunran Resource Management, Thomsonl' David A.De cenzo and Stephen p.i"uirrip*sonner/ 

Human Resource Management, pHII Biswajeet pattanayak: Human Resource Management, RHI,l Srinivas K. R: Human Resource fr4unug._.ni in practice, pHI.5, Mathis: Hunran Resource Managemeni l0e ihomson
I Sadri, layasree, Ajgaonkar: Ceometry of HR, Himalaya7, Subba Rao p: personnel and Human ifrrorr.. Management, Himalaya.ll. VSP Rao:, Human Resource Management, Vikas,].. Mello: Strategic Human Resource t4unug.r.nt, 2e Thomson10. Cupta CB, Hunran Resource Managemei't, Sultan Chand & Sons.
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V (Applicable to the batch of students admitted in the academic year 2016-17 and onwards)

M.Com. (CBCS) FACULTY OF COMMERCE, PU

RESEARCH METHODOLOGY AND STATISTICAL ANALYSIS

PAPER CODE: COM l1: Core-I
THPW:5; Credits: 5

Total Marks: 80+15+05:100
ESED:3 HRS

OBJECTIVE: Obiective of this course is to develop research orientation among the students and develop
analytical skills.

IINIT-I: INTRODUCTION:
Quantitative Techniques: Meaning, Need and Importance - Classification: Statistical Techniques -
Operations Research techniques - Role of Quantitative Techniques in Business and Industry - Quantitative
Techniques in Decision making - Limitations.
Research: Meaning, Purpose, Characteristics and Types - Process of Research: Formulation of objectives -
Formulation of Hypotheses: Types of Hypotheses - Methods of testing Hypotheses - Research plan and its
components - Methods of Research: Survey, Observation, Case study, experimental, historical and
comparative methods - Difficulties in Business research.

UNIT-II: COLLECTION, PRDSENTATION & ANALYSIS OF DATA:
Sources of Data: Primary and Secondary Sources - Methods of collecting Primary Data - Designing
Questionnaires/Schedules in functional areas like Marketing, Finance, Industrial Economics, Organizational
Behavioral and Entrepreneurship (Practically students should be able to design questionnaires for given
problem/cases in these areas). Census vs. Sampling - Methods of Sampling Random and Non-Random
Sampling methods - Measurement and scaling techniques.
Processing and Presentation of Data: Editing, coding, classification, and tabulation - Graphic and
diagrammatic presentation (Theory only). Statistical analysis of Data: Types of analysis (Descriptive

' analysis and inferential analysis) - Tools: Measures of Central Tendency, Measures of Variation, Skewness,
Time series, Index numbers, Correlation and Regression (theory only).

UNIT-III: INTERPRETATION AND REPORT WRITING:
Interpretation: Introduction - Essentials for Interpretation, Precautions in interpretation - Conclusions and
generulization - Methods of generalization. Statistical fallacies: bias, inconsistency in definitions,
inappropriate comparisons, faulty generalizations, drawing wrong inferences, misuse of statistical tools,
failure to comprehend the data, (including small cases). Report \ilriting: Meaning and types of reports -
Stages in preparation of Report - Characteristics of a good report - Structure of the report'-Documentation:
Footnotes and Bibliography - Checklist for the report.

UNIT-W: PROBABILITY AND PROBABILITY DISTRIBUTIONS:
Probability: Meaning - Fundamental Concepts - Approaches to measurement of Probability -Classical,
Relative frequency, subjective and axiomatic approaches - Addition theorem - Multiplication theorems-
Bayesian theorem and its simple applications - Mathematical expectation (including problems).
Probability Distributions: I\z$aning and importance of theoretical frequency distributions Binomial,
Poisson and Normal distributions - Properties and uses - fitting Binomial, Poisson and Normal,
Distributions (areas method only) (including problems).

UNIT-V: ASSOCIATION OF ATTRIBUTES & CHI SQUARE TEST:
Association of Attributes: Meaning - Distinction between correlation and association Methods of studying
Association - interpretation of results. Chi Square Test: Definition - Conditions for applying Chi square

test, Yates's correction - Uses and limitations of Chi square test - Chi square test for testing the
independence of Attributes - Chi square test for goodness of fit (including problems).

SUGGESTED READINGS:
l.Krishna Swamy:Methodology of Research in Social Sciences.,2.Kothari:Research Methodology.,

3.Zikmund:Business Research Methods.,4. SC.Gupta:Fundamentals of Statistics., 5. SP.Gupta:Statistical Methods., 6.

Levin et al:statistics for Management., 7. Keller:Statistics for Management & Economics., 8. Sanchetty & Kapoor:

Business Statistics., 9. Achalapathi KV:Reading in Research Methodology in Commerce & Business

Management.,l0. Anderson:Statistics for Business and Economics.

,/ SEMESTER-III
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(Applicuble to the butch of students udmitted in the academic year 2016-17 and onwards)

M.Com. (CBCS) FACULTY OF COMMERCE, PU

SEMESTER-III
E- COMMERCE

PAPER CODE: COM 12: Core-II-
THPW: 5 (4T+2P); Credits:4

Total Marks: 50EE+15IA+35 LPE:100
ESED:3 HRS

OBJECTM: to lmow and learn about Information Technologt through its applications; and to give an
oyerview of E-Commerce fundamentals with an objective of exposing them to the functional areas of E-
Commerce.

I.JNIT-I: INTRODUCTION:
E-Commerce - E-Business - Potential Benefits of E-commerce - Driving Forces of E-Commerce - Business
Process Re-Engineering -E-Commerce Applications -Regulatory Environment for E-Commerce -
Competitive intelligence on the Internet - Future of E-Commerce.

UNIT-II: ELECTRONIC DATA INTERCHANGE (EDT), E-COMMERCE & INTERNET:
Introduction - Traditional EDI systems - Benefits and Drawbacks - Data transfer and standards. Financial
EDI-EDI systems and the Intemet - Legal security and private concems - Authentication Methods -
Firewalls - Factors considered in securing the firewalls - Internet trading relationships: Business to
Consumers (B2C), Business (B2B), Consumer to Business (C2B), Government to Consumer (GZC),
Features and benefits-Portal Vs Website - Supply Chain Management.

UNIT-III: ELECTRONIC PAYMENT MECHANISMS AND WEB PAGE DESIGNING:
Introduction - SET protocol - SET Vs SSL - Payment gateway - Certificate issuance - Trust chain -
Cryptography methods - Encryption technology - Digital siguatures - Dual signatures - SET Logo
Compliance testing - Status of Software Magnetic strip cards - Smart cards - Electronic cheques -Electronic
cash - Third party processors and Credit Cards - Risk and electronic system - Designing electronic payment

systems.
Introduction to HTML - Basic syntax - Basic Text Formatting - Images - Lists - Tables - Hypertext links.

UNIT- IV: COMPUTERIZED ACCOUITITING:
Computerized Accounting: Meaning, Features, Advantages and disadvantages - Computerized vs Manual
Accounting - Creation of Company - Grouping of accounts - Creation of Accounts: Cash Boolq Bank
Boolg Sales Register, Purchase Register, Joumal Register, Debit Note Register, Credit Note Register,
Opening and Closing Stock - Creation of Inventory - Creation of Stock Groups, Stock Categories,
Godowns, Stock Items and Units of Measure - Detailed Stock Valuation.
Entering Transactions: Voucher Entry - Sales Vouchers - Purchase Vouchers - Receipt Vouchers -
Payment Vouches - Contra Vouchers - Journal Vouchers - Debit Note Vouchers - Credit Note Vouchers -
Editing and Deleting Vouchers* Voucher Numbering - Customization of Vouchers - Discount Allowed -
Discount Received - Petfy Cash Book - Depreciation - Automatic Interest Calculation - Interest

Receivable - Interest Payable.

UNIT-V: COMPUTERISED STATEMENTS:
Day Books - Financial Statements: Trial Balance, Trading & Profit and Loss Account, Balance Sheet -
Ratio Analysis - Cash Flow statement - Funds Flow Statement - Inventory Report of a Sole Trader and a

Company - Outstandings: Receivables and Payables - Editing and Deleting Ledgers and Groups - Budget

Control - Creating, Editing and Deleting Budgets - VAT Assessment.

SUGGESTED READINGS:
1. Implementing Tally: Nadhani & Nadhani, BPB
2. Business Data processing System: P. Mohan, Himalaya

3. Business Data Processing And Accounting System: V. Srinivas, Kalyani

4. Manuals Supplied along with respective packages.
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(Applicable to the batch of students admitted in the ucademic year 2016-17 and onwards)

M.Com. (CBCS) FACULTY OF COMMERCE, PU
SEMESTER.III

COST ACCoUNTING AND 
"o*'*o",/

PAPER CODE: COM 13: Core-III
THPW:5 ;Credits: 4 ** Total Marks: 80+15+05:100

ESED: 3 HRS

OBJECTIVE: to impart conceptual lcnowledge of cost accounting and to equip with skills of ascertainment
and control ofcosts.

UNIT-I: INTRODUCTION:
Cost Accounting: Nature and Scope, Need, Objectives - Cost Concepts - Installation of Costing System -
Cost Accounting its relationship with Financial Accounting and Management Accounting Cost Accounting
Standards - Cost Classification - Cost Sheet - Books of Accounts - Integral and Non Integral Accounting -
Reconciliation of Cost and Financial Accounts (Including Problems).

UNIT-II: PROCESS COSTING:
Process Costing: Meaning, Features, Applicability, Pros and Cons - Unit Costing Vs. Process Costing - Job
Costing Vs. Process Costing - Normal Loss and Abnormal Loss - Process Accounts with Stocks - Inter-
Process Profit - Equivalent Production - First In-First out Method (FIFO) and Average Method - Joint
Products and By-products (Including problems).

UNIT-III: MARGINAL, ABSORPTION AND DIFFERENTIAL COSTING:
Marginal Cost: Meaning, Features - Absorption Cost: Meaning, Pros and cons - Marginal Costing Vs
Absorption Costing - Preparation of Income Statement under Marginal Costing and Absorption Costing -
Differential Costing: Meaning of Differential Cost, Marginal Cost Vs. Differential Cost, Characteristics of
Differential Costing, Managerial Applications of Differential Cost Analysis (including problems).

UNIT- TV: BUDGETARY CONTROL:
Budget: Meaning, Essentials - Budgeting - Budgetary Control: Essentials, Advantages, Limitations -
Classification of Budgets: Functional Budget: Sales Budget, Production Budget, Direct Material Budget,
Direct Labor Budget, Manufacturing Overheads Budget - Capital Expenditure Budget - Cash Budget -
Master Budget - Flexible Budget - Performance Budget - Traditional System of Budgeting - Zero Based
Budgeting (Including Problems).

tiNIT-V: STANDARD COSGING:
Standards: Meaning Types, Establishment - Standard Costing: Need, Pre-requisites, Pros and Cons -
Standard Costing and Budgetary Control - Variance Analysis - Revision of Standards - Control and
Effi ciency Ratios (Including Problems).

SUGGESTEP READINGS:
l.Jain S.P & Narang K.t., -Advanced Cost Accountingll Kalyani Publishers, New Delhi; 2.Iyengar S.P.,

-Cost Accounting - principles & Practicell Sultan Chand & Sons; 3.Prashanta Athma -Cost and
Management Accountingll Himalya; 4.Khan M.Y & Jain P.K., 

-Theory and Problems in Cost Accountingfl
TMH; S.Ravi M. Kishore, -Cost Managementfl, Taxmann; 6.Lall nigam & Jain, -Cost Accounting -
Principles and Practicefi Prentice-hall; T.Manish Dutta, - Cost Accounting - Principles & Practicetr,
Pearson; S.Saxena VK & Vashist CD, 

-Advanced Cost & Management Accountingll Sultan Chand &
Sons; 9.Colin Drury, 

-Management 
& Cost Accountingll Thomson Asia Pvt. Ltd, l0.Asish K.

Bhattacharyya - Principles and Practice of Cost Accountingll. Prentice Hall, ll.Arora M.N. -CostAccounting -Principles & Practicefi Vikas Publishing House. 12. Ravi M. Kishore 
-Cost 

& Management
Accountingll Taxman's Publioations Pvt. Ltd., New Delhi.
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(Applicable to the batch of , admitted in the academic year 2016-17 ancl onwards)
M.Com. (CBCS)

UNIT-IV: INTERNATIONAL FINANCIAL MARKETS &
International Financial Markets: Features _ Factors for
International Funds Flow.

FACULTY OF COMMERCE, PU

SEMESTER III : SPECIALISATIoN : FINANCE/INTERNATIoNAL BUSINESS
INTERNATIONAL FINANCIAL MANAGEMENT

PAPERCODE: COM t4; F/IB Elective-t ,/
TIIPW:S; Credits 5 / Total Marks: 80+15+05=1OO

ESED:3 HRS
objective: to gain the conceptual lcnowledge and application of internationalfinancial management.

UNIT-I: INTRODUCTION:
An overview of International Financial Management: Meaning - Features of International Finance -Scope of International Finance - Internationalririancial ManageGnt and Domestic Financial Management
-Factors influencing Growth of Intemational Finance - Intern"ationalMonetary system fineory only).Balance of payments-Accounting: BoP Accounting Principles - Debit and Credit Entries - Balance ofPayments Statement (Including problems),

UNIT-II: F.OREIGN DXCHANGE MARKETS & EXCHANGE RATE MECHANISM:
Foreign Exchange Market: reatures - MajorParticipants - Spot Market: reatures,-*uitr"g", speculation -Forward Market: Features, arbitrage, hedging. Speculition, Swapping (Including rrottemsy.
Exchange Rate Mechanism: Exchange Rate Quotations - N;i;; n"rr a ir.ai-r. rr.rr-g. Rates -Exchange Rate Determination in Spot Market - Exchange Rate Determrr"ti". i, i"r**o ivtarket (Including'Problems).

UNIT-III: FOREIGN EXCHANGE EXPOSURE:
Measurement of Foreign Exchange Exposure: Meaning & Relevance of Foreign Exchange Exposure -classification of Foreign Exchange Exposure: Transactio"n Exposure, operating Exposure & AccountingExposure (Including problems).

Management of Foreign Exchange Exposure: Need - Hedging of Transaction Exposure - Hedging ofReal operating Exposure - Management of Accounting Exposuie [Including rroblemsj.-

INSTRUMENTS:
Growth - Interest Rates - Channels of

rnternational Financial Instruments: Euro credits: Revolving credit, Term credit - Euro Bonds: Straight
Bonds, Convertible Bonds, Currency Optional Bonds, pRNi - Euro Currency Deposits: Call Deposits,
Term Deposits, Certificatesof Dryosits - Euro Notes: Commercial paper, MF, Medium Term notes - Euro
Issues: FCCB, GDR, ADR (Theo-ry only).

UNIT-V: FINANCING OF FOREIGN TRADE:
Foreign Trade Documents: Letters of Credit - Bill of Exchange Marine Insurance policy - Invoices
Certificates - Bill of Lading.
Foreign Trade Financing: Methods of Financing: Bank credit (pre-Shipment credit, post-Shipment
Credit, Medium Term Credit, Credit under Duty Draw Back Scheme), Factoring, Counter irade -Modes ofPayment (Theory Only).

SUGGESTED READINGS:
l. Avadhani: Intemational Iinance, Himalaya; 2.BharatiV Pathak: Indian Financial Management , pearson; 3.Clark:International Finance, 2e Thomson 2006; 4.Ieevenandam: Foreign Trade Finance ana iist Management, Sultan
Chand; S.Joseph Anbarasu: global Financial Management, Ani Books pvt.Ltd; 6.Kevin s: Fundamentals of
International Financial Management, PHI; T.Madhu Vij: Internationa Finacial Managernent, 3e Excel Boola;
S.Madura: International Corporate Finance, 8e Thomson 2007; g.Shapiro: MultinatiJnal Financial Management pHI;
l0.Sharan: International Financial Management, pHI.

26

h,
e_>



h,
t\
bt
h,

I (Applicable to the butch of stuclents admitted in the acsdemic year 2016-17 and onwords)
M.Com. (CBCS) 

aErrEa?Fh ir- _ FACULTY OF COMMERCE, pU
SEMESTER III : SpECIALISATION : FINA}TCE

SECURITIES ANALYSIS AND PORTFOLIO MANAGEMENT
PAPER CODE: COM t5: F
TIIPW:5; Credits: 5

Total Marks: 80+15+05=100
ESED:3 HRS

OBJECTTVE: to familiarize with analysis of securities market, valuation of dffirent securities for thepurpose of building optimal porfolio and tie students with h;e$ concepts and trends in the securitiesmarket.

UNIT-I: SECURITY ANALYSIS:
Fundamental Analysis: Meaning- - Fconomy Analysis - Economic Forecasting - Forecasting Techniques
- Industry Analysis - concept of Industry - It{y.oi Life cycle - Industry chalacteristics- companyAnalysis - Financial Statements - Analyiis of Financial stai,ements iTheory only). 

-'---
Technical Analysis: Meaning - Pory Theory_- Basic Principles of rechnical arraysis - Trends and TrendReversal - Eliot wave Theory - Mathematical Indicators - Market Indicators Gh;;tr.Efficient Market rheory: Random walk Theory * The Efficient Market uypltrresis - Forms of MarketEffrciency - Tests of Effrcient Market Hypothesis (Theory).

UNIT -II: VALUATION SECURITIES:
Share Valuation: Concept of present Value _ Share
Multiple Year Holding period - Constant Growth Model
to Share Valuation (Including problems).

Valuation Model - One year Holding period _
- Multiple Growth Model - MultiplieiApproach

Bond valuation: Bond Returns - Coupon Rate - current Yield - Spot Interest Rate - yield to Maturity -Yield to call - Bond prices - Bond Risi<s - Bond Duration rr,crroirg problems).

UNIT -III: CAPITAL MARKET THEORY:
capital Market Theory: Assumptions- Capital Asset Pricing Model - Efficient FrontierLending and Borrowing - capital Market iine - Security rrfart.t Line _ SML vs. cML
securities with cApM - Limitation of cApM (Including priur.rr,rl.
Arbitrage Pricing Theory: The Law of one. Price ;- AJsumptior. - Arbit uge pricing for one Risk Factor -Two Factor Arbitrage Pricing - Multiple Arbitrage Pricing -'Limitations of Apr (Including problems).

UNIT-TV: PORTFOLIO PERFORMANCE EVALUATION:
Portfolio Performance Evaluation: Need for Evaluation - Evaluation perspective - Meaning of portfolio
Evaluation - Measuring Portfolio Return - Risk Adjusted Returns - Sharpe Ratio - Treynor Ratio -Differential Return (Including problems).
Security Market Indexes: Meaning * Different Averages and Indexes Exist - The Construction of Indexes
- Maintenance Problems with &curity Market Indexes-- Stock Market Index nerrision lrocludingProblems).

UNIT-V: PORTF'OLIO REVISION:
Portfolio Revision: Need for Revision - Meaning of Portfolio Revision - constraints in portfolio Revision
- Portfolio Revision Strategies - Formula Plan - Constant Rupee value plan - Constant Ratio plan - Dollar
Cost Averaging (theory).
rnternational rnvesting: Benefits and Risk of Global Investing - Factors Influencing Intemational
Investing - Foreign Exchange Risk (Theory).

SUGGESTED READINGS: l.Avadhani,V.A: Intemational Iinance, Himalaya ., 2.Avadhani,V.A: Investment & SecurityManagement in Indi4 Himalaya., 3.Bhall,V.K.: lnvestment Management, s. itrana & Co., 4.Fisher Donald E & Ronald JJordar: Securities Analysis & Portfolio Management, PHI; - S.Francaia Jack clari & RicharJ w 1uyro., Theory &Problems of Investrnen! Mcgraw; 6.Gangadhar v: Investment_ Managemen! Anmole., T.Kevin S: Securifu Analysis andPortfolio Management, Prentice Hall., 8,Mayo: Investments, Thomson., f.iunithavathi pundyan: Securities Analysis &Portfolio Management, Vikas., l0.Reilly: Investment Analysis and portroro Management, Tlorn.o, ., ll.strong: practical
Investment Management, Thomson.,l2.Sharp Etal.: Investments, Prentice Hall; I3.-sulochana M: Investment Management, Kalyani.
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v'' (Applicable to the batch of students admitted in the academic year 2016-17 and onwards)
M.Com. (CBCS) 

FACULTY OF COMMERCE, pU

SEMESER III : SPECIALISATION : ACCOUNTING

ADVANCED CORPORATE ACCOUNTING

PAPER CODE: COM 14; A
THPW:5, Credits: 5

Total Marks: g0+1 5+05=1 O0

ESED:3 HRS

tr#;';X,:;;';Y;;:#:!,:le apptication of advanced corporqte accountinspractices in thefietds of

UNIT-I: HOLDING COMPANIES:
Definition - Provisions of Indian Accounting Standard 2l - Accounts - consolidation - preparation ofconsolidated balance sheet - -Minority 1rt"iq1t - i*-""qri.irion o, capital profits - cost control orGoodwill - Inter-company balances - Unrealizea interl-c-i-mpany profits - Revaluation of assets andliabilities - Bonus shares - Treatment of dividend - tvto.e ihal one subsidiury irt..-"o*pany holdings -consolidation of profit and loss account (including p.our"r*j.-*^

UNIT.II: INVESTMENT ACCOUNTS & ACCoUNTING FoR PACKAGES & CoNTAINERS:Investment Accounts: Need and Significance of investment accounts - provisions 
"riraii"oi.J-rirgStandardl3 - Accounting Treatmeni'Treatment of Brokerag" *d r*p.rrr". --irrr.rt ent ledger - Equityshares accounts - Bonus Shares - Right Shares (Inctuding p.o6r"..;.' 

Accounting for Packages and contaters: Nled- e..ourtirjiirut 
"n - Non retumable containers -Retumable containers - Methods - Maintaining containers.io.t u".orrt or containers trading account -Containers suspense account or Reserve account (including p.oUi.*0.

UNIT-III: LEASE ACCOUNTING:
Lease: Definition - Features -. Advantages and disadvantages - Lease distinguished from other modes ofacquisition - Provisions of Indian Accorinting stan*rd rq ]rypo lease: Finir.iuir"^., operating lease -Financial Lease vs' operating Lease - Te*ns peculiar to reasint- ilffi"g i"?riX""- Books of Lesserand Lessee - sale and lease baik (including problems;. e Mwvuruurts rur rti.l"s'

UNIT-IV: FOREIGN BRANCHES - PREPARATIoN oF CoNSoLIDATED STATEMENTS:Different exchange rates - Methods of translating financial Jateients: Temporal method, current method,current and Non - current Method - cumulativi @rrrtr"r lalustment Account (crA) - Difference inthe Translated Trial Balance - Provisions Indian. Accountirg dt*a*o r r - process oi converting trial
l.X'ffi;:toreign 

Branches ad Preparation of Final accourris a,a consolidaredg;l-". Sheet (including

UNIT-V: VALUATION oF INTANGIBLE ASSETS:
Meaning - significance of intangibles - Nature of intangible assets - provisions of Indian AccountingStandard 26 - Types of intangible assets - Measuremeit and Recognition of intangibles - valuationapproaches (theory only).

SUGGESTED READINGS:
l'Accounting Standards and corporate Accounting Practices: T.p. Ghosh, Taxrnann; 2.AdvancedAccountancy: R'L' Gupta and M' Ridhaswarny, sultan chand and Sons; 3.Advanced Accountancy: M.c.shukla & T'S'Grewal, S.chand & company Lid.; 4.Advanced Accountancy: S.K.R.paul, New centralBook Agency; S.Advanced Accountancy: M.A.Arulanandam & K.S.Raman, Himalaya publishing House;6'Modern Accountancy:.A' Mukarjee and M.Haniff, Tata vt.gru* Hitt; T.AdvancedAccountancy: Jain andNarang, Kalyani Publications; 

-S.Students 
Guide to Aciounting Standards: D.S.Rawat, TaxmannPublications.
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(Applicable to the batch of students udmilted in the acudemic year 2016-17 and onwards)M.Com. (CBCS)

FACULTY OF COM
SEMESER III : SPECIAIISATION I ACCOUNTING

FINANCIAL STATEMENT ANALYSIS

MERCE, PU

KPAPERCODE: COM 15; A
TIIPW:5; Credits 5

OBJECTIVES-: to familiarize and acquaint the studentstatements te chnique s.

Total Marks: g0+15+95=169

ESED:3I{RS

with application of analysis of /inancial
uNrr-r: FTNANCTAL STATEMENTS: Financial Statements: Meaning, objectives, Types,uses' Limitations - 

. 
Redrafting Firur.iul statementri"'sirgt"-.t"p ura 

-iiaurti-step 
Financial

iiffiffiTdireparation 
of Finincial statemenls ;J;;; rndian Accounting Standards and rFRS

uNrr-Ir: INCoME STATEMENT: Rasis elements of the Income statement - Special Incomestatement items - lncome taxes related-to operatio^-- eu-irgs pe*rrri"-- i"rrined earnings -Dividend and stock splits.- r.guliif or oirt.iuutio^ toltckholders - comprehensive income _International consolidited incorie statement(IFRS) - profitability: profitability measures - Trendsin profitability - Segment accounting - Interim ..po.t, -"R.u"ru" by major product lines (Theoryonly). a rvHvrro - r\svsllue oy maJor proc

uNrr-rrr: BALANCE sHEET: Basic elements of the Balance Sheet: Assets, Liabilities,Stockholders. equity __euasi_Reorginizatio, _ A;;;;l"ted other comprehensive income _Employee stock ownershii plans rE3oes; - T..r;;t;ffi - Inrernational consoridated barancesheet (IFRS) - Liquidity oishort+.il urs"ts, current ass"i., ,ro"rt liabilities and other operatingcycle - Long-term 
-d.ebt 

paying ability: Income *ui"*ri"tonsideration *rr., d.,.*ining longterm debt paying ability - balance sheet consideration when determining long term debt payingability (Theory Only). 
---vv vvrrsruvrqrrvrr wuclr sslennmmg IOng , 

,UMT-tv: FTNANCTAL STATEMENTS oF spEcrAL ORGANTZATToNS: Banks: Incomestatement' Balance sheet, Ratios ro.bant. - utility c;;;;;r, Financial statements, Ratios forregulated utilities companies - Transport companiis: Financial ,tut...nir, ii;;i;;. transportation- Insurance companies: Financial statements, Personal financial statements - ac"ountirg fo.Governments and Non - profit orguriiiion, (rrr."r), 
"ri;"'Iar 

sratements - Acc(

uNrr-v: ANALYSTS TECTSTIrQuES: Meaning - significance of analysis - Sources ofinformation - Techniques of anivsis=, rto.irortut unujyrirlv'.ii.Jr*ryrtr:f;.H; 
anarysis _ Ratioanalysis - Funds flow analysis - castr-Flow state;;;;; --stTt".e.,: and Integrated ManagerialAnalysis of corporate Financial stut"-.rt* Analysis of profitadiritv, or".u[ Ratio Analysis,Analysis of Quality of Earnings - rr*".tr."" r..r,niqu., orpinun"irr'st"i..r.rts: Analysis peremployee, Analysis per equity ihare (IncluOing p.obleri;i "'

SUGGESTED READINGS:

i#,ifit=3Hll;;Xi,#!111,?',Xffil['#?H;htengageLearningrndiaprivateLimited; 2.LynM.Fraser&Aleem

$ilfl:[,'.1;I:,--ilfi:1,fl'J!'IffiH,H,t#T:#,ff?1fffl?erspectiver, pearson;4.Earr. K Stice&James D Stice:

:.t3-: YffiJffill |';li*ia ronutt u,,;.-il:;;' -n,"i.i"ia..;#; concepts, Methods and Appricarionsr
6.Sharma RK & Shashi K. Gupta: _Management Accountingl Kalyani publishers
T.Malcolm Smith, 

-Researctr-Methods i, a.r"*iirell Sage publications Ltd.
!.-_nawa1 

D. S : -Ac countin g S tandards I, i;;;; " *"'
v'Kamar Garg: 

-IFRS concepts and Applicationsil, Bharat LawHouse prt. Ltd.l0.Ghosh T.p: 
-IFRSs For Finance t.iJrii"rrf,-it".*".
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(Applicable to tlte butch of students admitted in the ucudemic year 2016:!7 antl onwurtls)

M.Com. (CBCS) FACULTY OF COMMERCE, pU

-,/rnmo SEMESTER
sr.

\o. Code Title of the Paper THPW Credits DESE

Marks
IA Assig-

nmenl
End-Sem.

Exam
Total

1 (2) (3) (4) (s (6) (7) (8) (e) (10)
11 Com: 1l

Core - I
Research Methodology & Statistical

Analysis
5 4 3 Hrs 15 5 80 100

12 Com: 12

Core - lI
E-Commerce 5

(4T+2P)

4 3 Hrs 15

IA
35

LPE
50 100

13 Corn: 13

Core - Ill
Cost Accounting and Control 5 4 3 Hrs 15 5 80 100

1:l Com: l4
Elective-I:

Specialization **
5 5 3 Hrs 15 5 80 100

15 Com: 15

Elective - II
Specialization **

5 5 3 Hrs t5 5 80 100

16 ID Paper Business Organization & Management 4 4 3 Hrs 15 ) 80 100
Seminar . 2 1 25* 25

Total 31 27 90 80 415 625

*25=15W+1OPR

FOURTH SEMESTER
sl.
No. Code Title of the Paper THPW Credits DESE

Marhs
IA Assign-

ment
End-Sem.

Exam
Total

1 (2) (3) (4) (s) (6) (7) (B) (e) (10)
11 Com:16

Core - [
Quantitative Techniques for Business Decisions 5 4 3 Hrs 15 5 80 100

18 Com:17
Core - II

Business and Corporate Taxation 5 4 3 Hrs 15 5 80 100

t9 Com:18
Core - III

Strategic Management ) 4 3 Hrs l< 5 80 100

20 Corn:19
Elective-l:

Specialization **
5 5 3 Hrs l5 5 80 100

21 Corl:20
Elective-II:

Specialization *,r ) 5 3 Hrs 15 5 BO 100

22 Com:21 Proiect Work 8 4 s0w
+

50D

100

ieminar ') 1 25* 25

Total 35 27 i3 25 525 625
GRAND TOTAL 120 100 315 135 1850 2300

-25=15W+10PR

lnter Disciplinary (ID) Paper in Third Semester is offered to the Non-Commerce pG StLrdents.
TH\\IP= Teaching Hours Per Week; ESED=End-semester Examination Duration; VV==Viva-Voce;
LPE: Lab Practical Examinations; D:Dissertation; T:Theory; p:practical; w:write-up;
PR:Presentation; DESE : Duration of End-sernester Examination.
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FACULTY OF COMMERCE,PUM.Com. (cBCS)
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** AREA OF SPECIALIZATION

sr.
No,

Specialization Semester-I Semester-II Semester-III Semester-IV

1/ Finance (F) (L) FM: Financial
Management

(2) AS: Accounting

Standards

(3) rM:
Investment

Management

(4) AMA:
Advanced

Managerial

Accounting,

(5) rFM:
International

Financial

Management

(6) SAPM:
Security Analysis

and Portfolio
Management

(7) FS: Financial
Services

(8) Fp: Financial

Derivatives

II Accounting (A) (1) FM: Financial

Management

(2) AS: Accounting

Standards

(3) rM:
Investment

Management

(a) AMA:
Advanced

Managerial

Accounting

(5) ACA:
Advanced

Corporate

Accounting

(6) FSA:
Financial

Statement

Analysis

(7) ACAC:
Advanced Cost

Accounting and

Control

(8) M&A:
Mergers &
Acquisitions

III Marketing (M) (1) RM: Retail

Marketing
(2) ASM:
Advertising & Sales

Management

(3) CRE:
Consumer

Rights &
Education

(4) MR:
Marketing

Research

(5) SM: Services

Marketing
(6) CB:
Consumer

Behavior

(7) SCM&CRM:
Supply Chain

Management

&
Customer

Relationship

Management

(s) rM:
International

Marketing

IV Taxation (T) (1) FM: Financial

Management

(2) 4'S: Accounting

Standards

(3) rM:
Investment

Management

(4) AMA:
Advanced

Managerial

Accounting

(5) DT:Direct
Taxation
(6) IDT: Indirect

Taxation

(7) Tax:
Tax planning
(8) rr:
International

Taxation

v International
Business (IB)

(1) FM: Financial

Management

(2) AS: Accounting

Standards

(3) rM:
Investment

Management

(4) AMA:
Advanced

Managerial

Accounting

(s) rFM:
International
Financial

Management

(6) rTTP:
International

Trade - Theory

and Practice

(7) rBE:
International

Business

Environment

(8) rM:
International

Marketing

VI Insurance (I) (1) FM: Financial (3) IM: (5) PPLHr: (7) AS: Actuarial

4
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(Applicable to the batch of students admitted in the academic year 2016-17 and onwards)

M.Com. (CBCS)
FACULTY OF COMMERCE PU

SEMESTER-.IV

QUANTITATTVB TECHNIQTIES F'OR BUSINE SS DE CISIONS
PAPER CODE: COM 16: Core_l Tohl Marks: g0+15+05:1ggTHPW: 5 ; Credits:4

ESED:3 HRS

'r!!:fr:!*t To impart inferential shills ro the student by using euantitative Techniques for Business

UNIT.I: STATISTICAL ESTIMATION AND HYPOTHESIS TESTING:concepts: Population' sarnple and sampling distribution - p*ur*r.r. and statistics - central limit theorem -concept of standard Error - confidentiit- riiri,r-- e-rii"*"ti"rlip"prration paramei..J--p.op..ties of a good

iiH,lf : ;:ril,i:liifffi ffJ'#1lffi #fl#ffi ;;i;'iln and testing p.ol"i* - rype r and iype

;3,T'#,--:t frfi*:l"Ji,ffXil:Xi1"#J;;,* or Number and proporrions or Successes - Dirrerence

UNIT-II: SAMpLING OF, VARIABHS,
Large samples: Difference u"t*""'t*ge,and small sampres - Estimating popuration mean - Testing:Significance of Mean - Significance ottG difference U"r*""r"h.ans of two samples _ Significance of thedifference between the staidard aeuiaiions orr*" ,",pr.r'id;i#rrg problems).smalt samples: 't'tesl - Fixing fiducial limits to poprturiorr*lan -_Testing: Significance of the mean -Significance of the difference uJtween t*o iro.p*a;t n,** : Iignificance ortrr. oirrer"nce between twodependent means (including p.oUtemsj.

UNIT-trII: ANALYSIS oF VARIANCE AND STATISTICAL QUALITY CONTROL:F- test: Meaning and Applicationt - ar.'ova, ar.urpiionrlpio*du.. - one way undi*o-ruy anarysisof variance (including- piobtemsl.; staiisticar Quarity'conlot inooouction - chance and Assignablecauses of variation Uies of SQb-- pto..r. cort-r *Jpi"orrt c'"*.r- contror charts for variables: X -chart-Rangechart-Stanciardae'iation.rrart-control.hartsforattibutes:cchart-pchart-npchart.

UNIT-IV: STATI.TICAI,DECISI'N TIIE'RY AND GAMES THE,RY:statisticat Decision Theory: Nutur" oio."irion - State "iN;** - pay off Tabres - Expected pay off -Expected opportunity Loss - vdr; ;f;;rfect Inform"ti", I"lroes of Decision Situation - choice ofDecision criteria - becision r*t i,"lv.i. - o..i.i"r'iaur.irg under Uncerrrinti., lrn"tuding simpreproblems)'; Games Theory: ct*u"t"rirti";."f crn,J[*i'iii""*rsons Zero Sum Game _ Maximumand Minimax Stratesies -"ilJi;;;;-"r:1.:,:*#;;;sy _'ruriI"a Sftategy _ Limitations of GamesTheory (including siilple prou&r.-*iir, n,iryri.ur eoirrlu. iid Graphical Methods).
uNrr-v: LINEAR PROGRAMMTNG rH];, Linear 

^Programming: Meaning - Requiremenrs forapplication - Assumptions.- Advantages--'application of ii'-iormuration.of LF probrems (incruding
;'fffji:'lems)' 

Graphical solutiins or^ie p.our"*."*i,rr'rwo variabre, onrli-iir.ruding simple

SUGGESTED READINGS:
l.Levin&Rubin: euantitative^Approaches in Management, pearson
2. SC.Gupta: Fu ndamentals of SLiistlc., Hi;;j;;
3.Anderson: euantitative Methods f". grri;*r';cision, ge Thomson
!.?^y Rend_er et al: euantitati* erulYrir'for"#anagement, eUl5'Anderson: Introduction to Managemen, i;;;;;' eiantitativeiechniques for Decision Making, Thomson6.G.Gopikuttan: euantitativ. rraetlr'oas anJopr*orrr Research, Himarava 

ror Decision Making, Th
7'D'c'sancheri & vK'Kapoor: Statistics, Surtan chand a;;;;"' '\La"'a'|ara

l.l.r"r.d Sharma: euantitative T..frriqr., f", Oi,rion Making H imalava9.Mendenhall: Introduction to probabiiiry a Statis-tics, Thomsonr0.shenoy GV: euantirative rechniqu.;'fb; N;;;;;i;;;trt*r, New AeeI I . G upta and Khanna : e uantitative iil ;; ;;dr"D;;] r., M;i.;;;.'ilri-"
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(Applicuble to the butch of students admitted in the acudemic lear 2016-17 unfl onwards)

erb l

FACULTY OF COMMERCE, PU

SEMTSTER.IV

BUSINESS AND CORPORATE TAXATION

Total Marks: 80+15+05=100

ESED:3 HRS

M.Com. (CBCS)

PAPER CODE: COM 19; T
TI{PW:5; Credits:4

OBJECTIVE: To acquaint the student with the Theorelical and Practical aspects of
Assessing Partnership Firms, Companies, Co-operatives and Trusts.

UNIT-I: ASSESSMENT OF PARTNERSHIP FIRMS:
Meaning of Partnership Firm - Conditions for Assessment as a firm U/S 184 and 185 - Treatment of interest
and remuneration paid to paftners U/S 40(b) - Computation of Total Income - Assessment of partners of
Firm - Change in constitution of Firm Succession of one firm by another firm - Assessment of dissolved or
discontinued firm (Theory and Problems).

UNIT-TI: ASSESSMENT OF PARTNERSHIP FIRMS ASSESSED AS AoP:
Parlnership Firm Assessed as Association of Persons (AFAOF) - Computation of Totallncome - Allocation
of PFAOP's - Total Income - Treatment of share of income received by partners of pFAOp (Theory and
Problems).

UNIT-III: ASSESSMENT OF COMpANIES-I:
Meaning of Company - Types of Companies - Computation Procedure - Taxable income - Deductions - Tax
Liability - MAT - Carry Forward and set off of losses - Tax on Distributed profits - Tax on income
distributed to Unit holders - Tax on income receipt from venture capital companies and funds (Theory
only).

UNIT.TV: ASSESSMENT OF.COMPANIES _ II & OTHER TAXES:
Companies: Computation of total income of companies - Determination of Tax Liability (problems).
other Taxes: Security Transaction Tax - Tonnage Tax (Theory and problems).

UNIT-V: ASSESSMENT OF CO-OPERATIVES AND TRUSTS:
Cooperative Societies: M:ry.g. - Deduction u/s 80(p) - pther deductions - Computation of Tax (Theory
and problems). Trusts: Deffiition - Creation - Registration - Types of Trusis - Tax Exemptions 

--

Accumulation of income - Income not exempted - Asse-ssment of rrusilrn.oryurrJproui..ng.

SUGGESTED READINGS:

1.

2.

4.

5.

Vinod I(. Singhania: Taxrnan's Direct Tax Laws.
Bhagawati Prasad: Direct Tax Laws and practice
B.B. Lal and N. Vashisht: Direct Taxes, Incorne Tax. wealth Tax and Tax.
V.P. Gaur and D.B. Narang Income Tax Law and practice- I(alyani
Publications 5. Manmohan: Direct Taxes rvithrax planning aspects
Girish Ahuja and Dr. Ravi Gupta: Direct Tax Lan, and practice and'lax planning.
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(Applicable to the batch of stadents admitted in the academic year 2016-17 and onwards)
M.Com. (CBCS) 

FACULTY OF COMMERCE, pU

SEMESTER.IV

STRATEGIC MANAGEMENT
PAPER CODE: COM 18; CORE _ rrr
THPW: 5; Credits : 4 Total Marks: 80+tS+95=196

ESED:3 HRS

UNIT I: OVERVIEW oF STRATEGIC MANAGEMENT:
Strategy - concepl-Mintzbetg Models.of strategy- Levels of Strategy -Strategic Management:Process-Benefits -Guidelines ior effectiv-e st.ut."ii, naurug.."nt. Strategy, Ethics and SocialResponsibility - Need for good .o.porut" Goveman-ce _co.po.ut" citizenship

UNIT {: {NvTRONMENTAL ANALYSIS:
rnternal Analysis: competitive Advantage- - competencies -swor Analysis -Resources,

if;'#Xffi3r|t ?:iff#fl,ffnce- 
R"source Base view ora firm - r"y-suc""ss Factors - varue

External Analysis: components of Fxternal Analysis - Segments of General Environment _

ilf$,'Y;t1:il:TLj,ffi;;X,,t_"1"'',T;; F;;.1,''r'a"o.r -p-rsr d"ry,i,'- rndustry Driving

YMT III: CRAFTING STRATEGY:
vision and Mission - Significa".- Chu.uteristics- objectives - Types - Setting of objectives -Factors affecting Strategy - Generic strategies 1 overatt i:* ggrt provider, ftcused low cost,Broad Differentiation, Ibcused differentiati-on, b.rt-cor, provider) other Strategy choices _Strategic Alliances - Mergers ,na e"qri.i;il l;#ui ir,"gru,i", -'<jr,r"u..ing -offensive
ir'fff,uTa 

- first *ou"i aouuntug." and oisaovantages-diversification 
-modernization

U*,T 4: EXECUTryG STRATEGY (1'IPLEMENTATI,N oF STRATEGY):Nature - organizational Issues lannJal o-bj";;t;;;, ;"i;;"r, n".*" artiution. Structure,Reskucturing, Reengjneeling, .-,:;G;..rin!, perfo,*;;;; pay, change, conflict, curture, hrissues leadership)'. Marke{ng, plnJn.. urd Accounting .L*.r, s.!r.n-tution, Targeting,Positioning, Marketing ruixPp=nan.. ,^q;;;r;;;i*ui.,r*, inr.rt Tri'riuia.ro, budgets.Performance Evaluating (RoI, EtA, urJrtaval- Balanced score card

UNITS: EVALUATION oF STRATEGY:
Strategic Evaluation. - Significance - criteria - Baryiers and overcoming barriers. strategic
ffi,ff l#',l.ffifl y;.:;ffi L?,1;:,ff*n::i"fi #-i;#"li'"iiL.ncont6,-
REFERENCE:

l. Thompson andstrickland :crafting and Executing strategy , TataMcgraw Hill2. Fred r. David: Strategic Management, pHI
3' Hitt' Ireland and Hoskisson: Strategic Management, Southwestern4' vipin Gupta and others: Business poricy and Strategic Management, pHI
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M.Com. (CBCS)

ssrussrHK rtr/ : spf;flgAg_xsAyrfiFl : rrru*ruF$EULTY 
oF coMMERcE/ pu

PINANCIAI, SERVICES
PAPER CODE: COM 19; F
TI-IPW: 5; Credits :5 Total Marks: 80+15+95=169

ESED:3 HRS
OBJECTIVE: to acquaint the ,stuclent v,ith fiinovative .financial services olferect to met thet'aried requi.rentent of both the corporate and incrividuar customers.

trNIT-t: INTRODUCTION:
Meaning - Classifications - Traditional Activities - Financial sector reforms and Financial innovations inIndia - Banking and Non-Banking servic.: l;Tt;"i ii"a*rr and services: Merchant Banking, LoanSyndication' Leasing, Mutr'ral Funis factoring, noii.iiingi'v.ntrr. capitar, c*tooiur services, corporate,Advisory services, Depository Services, seiuritiraiio;:L;l;, *.iting.. services (Banks ancl Insurance),Banking services: Bank Assurance iervic.r, a;.;ii il;irg,. cre-dit cards, '-Derivatives, 

Mergers,Acquisitions and Arr-ralgarnation, Services in'porex'v".t.r,- Letter of cr.iit I Innovative Finance
iliffiiiX;,Yj::"fi:ait Fitrance - lmportance and differe,t products/schernes - charenges racing the

UNIT-II: LEASE, HIRE PURCHASE AND H,USING }-INANCE:Leasing: Financial lease and operating Iease - L;Jvr-Hi.,. purchase - Types of financial leasing -Advantages of leasing - Consideration-under lease Vs. Buv'aecision _ Leasing in lndia _ problems ofLeasing companies - RBI guidelines on t;;;;ffir;;;"i,npanies. Hire purchase: .ferms 
of theagreement under hire purchase - Types of hiri pu.chase - aJuantages. 

_Housing Finance: Housing Financepolicy and Role of National uoLrsing Bank (NHB) - nouring-und Urban' o.u.iop*"nt corporation(HUDCO) - Role of Housi,g Finance c"orporation, uni the housing schemes - Recent nevelopments.

UNIT-III: MUTUAL FUNDS:
Mutual fund - Fund unit vs. Equity share - lmportance of Mr-rtr-ral funds - Types of Mutual funds: closeended funds - open endecl fundi, In.or. f,ndi, Growtr, f;d, - Risks invorved - organisation of firm -Facilities available to investors * Gr-ridelines from the c*..,*.nt of India - Recent refbrms in mutualfunds - Banks providing Mutr-ral Fund services - Factors to-rr.^.onrla.red in selection of f,ncl - Reasons forcornmercial banks to offer mutual funds - Scenario of vLrtuJ fun.l, in tndiu - p."oui.*,' in future prospects.

UNIT-IV: DISC.UNTING, FACT,RING AND F.RTiAITING:Meaning of Discounting - Factorins' rra.111s, v;q;, op1ffi of facrorirg scheme, Terms and conditionsin factoring agreernenl - FLrnction o'iru.tring services Typ; orrr.to.in! - R;i;"i-Banks in providingdiscotrnting' factoring and t'orleitinJ t.iri..r cort of fu*.rori,ig una pricing of fa.toring services, Benefit to
:i'"iii.1i,T;?iportfa-toring - norr.Iting,-nu.toring vs. Forreit-G - iJ;;;?#, 

"ri'ii,fi,r,ions orrorfeiting

UNIT-V: SECURITISAION oF DEBT:
Meaning and concept of Securitization - structured securities vs. conventional Securities - Securitizationvs' Factoring - operational mechanir* oi.."rriti:d;;-;;es orsecur;tized assets - Securitization andRole of Banks - Advantages and limitation orr.",,,.itiruti", -'F;;r. prospects of securitization.

SUGGESTED READINGS:
1. Cordon: Financial X.4arkets and Services,2e Himalaya

I Gurusamy: Financial Systems una S.rui."r, Thornson4. Avadhani: Marketing of Financial S.,.ri."i Himalaya5. Madura: Financial Institution a fraartets, ihomson6. Pathak: Financial Markets and Services, p.urron
7 ' Akbar Ari Khan & Sudershan: tnternationar Tracre & Finance^ Himarava
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(Applicable to tlte batch of students utlmittetl in the academic yeur 2016-17 ancl onwards)

-q:r-0

FACULTY OF COMMERCE, PU

SEfqESTER- IV : SPECEALESATICIN : FINANCE

FINANCIAL DERIVATIVES

Total Marks: 80+1 5+0S=i O0

ESED:3 HRS

a Portfolio Management Tool -
Indian Stock Market (Including

M.Com. (CBCS)

PAPER CODE: COM 20; F
TIfPW:5; Credits:5

OBJECTIVE: to ntake stuclent fficient in the area of derivatives, giving them ilte knowledge of basics inDerivatives. Future Markets, Options and Swaps etc.

UNIT-I: INTRODUCTION TO FINANCIAL DERIVATIVES:
Definition - Features - Types - Uses - Critiqr,res - History of Derivatives Markets - Financial DerivativesIndian Scenario - Evolution of Derivativei in India; benefits of Derivatives - equity Derivatives -
Derivatives Trading at NSE and BSE - Emerging Structure of Derivatives Markets in Iniia (Theory only).

UNIT- II: FUTURE AND IJORWARD CONTRACTS AND MECHANISM:
Introduction to Forward and Future contracts - Distinction between Futures and Forwards contracts - FutureTerminology and Types of Financial future contracts - Future payoffs - Operation of Traders in Futuresmarket - Growth of Future market in India - Future market trading Mechanism - Forward market tradingMechanism - Forward Prices vs. Future Prices - Deterrnination of Fr-rture prices of specific assets - Futureson commodities - Theory of future prices - Recomrnendations of L.c Gupta comrnittee (Theory only).

UNIT- III: PRICING OF OPTIoN:
concept of option - Futures vs' options - Detenninants of option prices - Black Scholes option pricing -Binornial Pricing model (lncluding problems).

UNIT- TV: SWAP MARKET:
concept and Nature - Evolr-rtion of Swap Market - Featules of Swap - Types of Financial Swaps: currencySwap, lnterest Rate s*T,Iqr-lry lndex Swap, commodity Swap - credit Risk in Swap and credit swap -Using Swap to Manage Risk - pricing and varuing Swap In.rraing erobrems).

,.1

UNIT- V: STOCK INDEX FUTURES:
concept of Stock Index - stock Index Futures - Stock Index Futures as
speculation and Stock Index Futures - Stock Index - Futures Trading in
Problems).

SUGGESTED READINGS:
1. Jayanth Rama Varma: Derivatives and Risk Management, TMH,2. Mishra Financial Derivatives, Excel.
3. S'L. Gupta: Financial Derivatives: Theory, concepts and,probrems,4. S.S.Kumar, Financial Derivatives, pHI,

Prentice Hall,

5. David A. Dubofsky, Thoamas W MLrlter, TR:
Managemenl. Oxl'ord,

Derivatives Valuation and Risk

6. Don M. Chance, Roben Brooks: Derivatives and Risk Management Basics, cengage,
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