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PALAMURU UNIVERSITY

DEPARTMENT OF BUSINESS MANAGEMENT,
UNIVESITY P.G. COLLEGE
BANDAMEEDIPALLY, MAHABUBNAGAR - 509001

Date: |5 .11.2024

Board of Studies (BoS) Meeting Minutes

Minutes of the BoS meeting held nnﬁf W /2024 for the academic year 2024-25
regarding the MBA 1l and IV syllabus of Palamuru University m Mahabubnagar at
Department of Business Management, QOsmania University, Hyderabad campus.

Members Present:

1. Prof. D. Sreeramulu, OU — Chairman, BoS of Palamuru University M
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5. Dr. Kalyan Chakravarthy, Dr Reddy Labs — Member, BoS of Palamuru University, EE
|

6. Dr.K. Nagasudha, Head, DBM, P.U - Member, BoS of Palamuru University ks “\Jj
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RECOMMENDATIONS

Seminar Presentation for MBA 11 Semester External should be provided :
External can be ailowed for MBA I Semester and can allotted to the University
faculty members who have completed 10 years of service in the department.

Specializations:
All the four specializations Finance, Human Resource, Marketing and Systems may
be allowed with atleastt0f students adopting / choosing the specific specialization

Add on Courses !

Add on courses can be initiated in the department in order to help the MBA students
become more employable and improve their job prospects. Add on Courses Namely
Digital Marketing, Social media marketing, Al, IoT, Data Science, Business
Analytics, Entrepreneurship, Stock Market, HR Analytics, Mutual Funds,
Personality Development and Business Communication are suggested. (whichever
is latest / demanded course can be can be approved with a panel of faculty members
of department and principal if the add on course is not mentioned ahove)

Industrial Visit:

One-day Tndustrial visit within local arca for MBA | years and a Radius of 100 to
120 kms distance arca for MBA II vears can be taken according to favorable
climatic conditions with duly consent of parents or guardians, University should fix
a budget for MBA 11 year industrial visit during final Semester.

Online Evaluators:

External and Internal can be allotted to the eligible and interested faculty with
atleast 3 years of cxperience in teaching in the concerned subject under jurisdiction
of any Telangana state univetsities recognized, in addition to the faculty members
mentioned in the approved list (during 2023-24 and 2024-25) can be approved with
a panel members of faculty members of department with concerned Principal /
COE.

Note: Incase of any faculty member is unable fo evaluate the particular subject,
then above action can be initiated upon emergency.
o Ml 42 Caedafe —T0kd 108 CuRil ¥ Clones perisrip AGTL MR GO
The above mentioned resolutions has been suggested to be included in the MBA
Curriculum :
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MBA (Day) Course Siructere and SyHabus as per AICTE guidelines with effect from 2024-25

PALAMURU UNIVERSITY : MAHABUBNAGAR, TELANGANA STATE (TG)
(Accredited by NAAC ‘B Grade) Category Graded Antonomy by UGC
HEPARTMENT OF BUSINESS MANAGEMENT
UNIVERSITY P.G. COLLEGE

MASTER OF BUSINESS ADMINISTRATION (MBA)
SYLLABUS
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect [rom 2024-25

MBA Year-11 Semester-II1

1 ' | #Pw | “MaxMarks |
Course Code Course Title Nature | Credits | (Th+P) (CCEAHESE)
MB301 Operations Management Bk 4 4Th AH60
' Gloal Business | ' S A
MBI Glokal DU Core 4 4Th 40-60
MI3303 Total Quality Maﬁag_é_men‘[ _E‘o_re— ______ 4 g 4;&1 " _A-O-t-_ﬁ_{) ]
Finance SR o - ik ECENNRE SRR TS
Investment Analysis &
| MB303 -1 [Portfolio Management ‘ Elective 4 4Th 40+60
\ MRB304-[-11  [Banking & Insurance Elective 4 4Th AH60
. Marketing
‘ MB3HM-T Marketing Bngincering Flective 4 4Th 40+60
| MBA0A-R Advertisementand Retail |
l Management Elective 4 4Th 40160
\ Human Resourees
‘ MRBIM-1IR-1 | Compensation Management | Elective 4 4Th 40--60
M0 R-TE Industrial  Refations and |
Labouor Laws Elective 4 4Th 403+-60
Systems with Business
MB3A-5- Analytics
| [Yata Basc hManagement Elective 4 3Th+ 1P | 40+50+10P
MRB3G4-5-1F | Systems Elective 4 4Th 40460
Business Analytics RN TN S U (S
| ppaes | CoseStd 2 50
ME 306 Research Desian i g
MR 307 Progress Serinar iy O '"_1 " ' __ ' "_'_":2;"_
VSemcster(‘redits P 24 | 20 600
‘Total Credits at the end of 11T Semester l 7% | 100 | 1800
S L
+ Add on Coune 1ol
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MEBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

MASTER OF BUSINESS ADMINISTRATION

MEA Year-1I Semester—IV

/..
LDr Y. Nagu.g.ual ) '

T 7 HPW | MaxMarks
Course Code Course Title Nature | Credits | (Th+F) (CCE+ESE}
MB401 Business Policy and Strategy ' _Eor_e i 4 al | _MI - A0+60
Logistics and Supply Chain TR el Lt e
MB402 Management Cf:-rg_ e i_ il 4Th iﬂ-:éf} S
\ | mMpdo3 | Business loelligence Core 4 3Th + 1P 40+50 +10P
Finance i e vy EERR
WB404-F-11l | Financial Risk Management Elective 4 4Th 40+60
’ ‘ MB404-F-1V International Finance Elective 4 4Th 40+60
Marketing
| MB404-M-ill | Buyer Behaviour Eleciive | 4 4Th 40+60
|
| MB-404-M-I1¥ | Services and Digital
Marketing Elective 4 4Th 40460
i Huwman Resourees
|| MB404-1R-II Leadership and Change Elective 4 4Th 40+-60
Management
MRB404-TIR-1V | Performance Management Eleciive 4 4Th 40460
Systems wiilt Business
Analvtics ‘
MB404-S-T11 Data Visualization | Elective 4 3Th+1P 40+50+10P
MBA04-S-1V Data Mining for Business Elective 4 4'Th 40+ 60
i MR405 [issertation i Nl ] N B ES_ o
| MBAOG Final Presentation & é_ it 50_
| MR40T Viva Voce during Final — - § i SRR __2;— o
' Presentation ] N i b B
Semester Credits 24 20 GO0
#pdd on Cown | &V} L
| Total Credits at the end of IV Semester 120 | 2400
: o e
Cie ot A ed —_—
Tod=1 ot B f\( i .QEW 10 2_ 124
.-—---____'-1 —
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MEA (Day) Course Structure and Syllabus as per AICTE puidelines with effect from 2024-25

*Research Dresign and Progress Semi

nar should be evaluated for 25 marks each and then converted
to Gerade,

Two Case Studies will be conducted boti tor Core and Elective. Presentations may be conducted in Teams.

Evaluation must ke done on the basis of participation, conceptual knowledge, team cohesiveness, analytical
skills. discussion and presentation skills, Each Case study should be evaluated for 25 Marks.

*  HPW - Hours Per Week
* CUE - Continuows Compreheusive Evalnation
* LSE  EndSemester Exam
Th- Theory
e Tu  Tuterial
& - Practica
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-ITT
PAPER CODE - ME301
Course: OPERATIONS MANAGEMENT

Course Objectives:

L. To provide an extensive introduction to the field of operations management.
2. To explain the concepts, strategies,

tools and techniques for managing the transformation
process that can lead to building of adequate knowledge regarding the basic manufacturing
tacilities

¥ How service activitics have atfaj
problem and build competitive adv
4. To intruduce varions oplimizati
5. To understand mairtenance ma

ned significance and need managenial skills to address the
antage for the firm. Further

on techniques with managerial perspective.
nagement operations

Course Qutcomes:
I. Understanding of'the evolution of o
nrnulacturing processes
2. Detine the importance
minagement,
3. Enhances the understanding of product development and design process, to maintain the
ecenomies ik maintenance engineering,
4. Ability to plan and controf
5. Provides insight to Quality

perations management practices and world class

‘Planning organizing and controlli ng aspects of operations

the production and operations, and overcome bottlenecks
management (ools and practices,

UNIT-¥: Iatroduction 1o Production and Operations Management

Intreduction, Objectives, scupe and Differences among Production and
evolution of Production and Operations Mana
Irends in Production and Operations Manag
areas of Management, Fire
PPU Intridduction,

Operations Menagement. Historical
gement, Characteristics of Modern Operation functions. Recent
ement. Operations Management interaction with other fiinctional

irunsformation Process: Manufacturing, Service and Hybrid Agile Munufacturing,
Objectives, Basic types of Production Control.

UNIT-II: Operations Planning, Designing and Managing Operational Systemus

Capacity planning, Capacity Requirement, Resources ageregate planning, MPS, MRP-1, MRP-11,
Batch quantity, Lean operations, Line balancing, ERP. Introduction to
factors influencing, characteristics of good product design, Process design and selection,
proecess strategy, product 1{e cyeie versus precess life cycle. Wark Study, Method Study,
Study and work measurement. Facility location, Facility tayout, types of layouts.

Econemic
product design, importance, objective,
process plapning,
Time study, Motion

UNIT-I11: Stores Management

Job Scquencing, Johnson's Algorithm, 1 jobs two machines, n jobs three machines, n jobs m machines,
(Problems) Scheduiing. Stores Management: Functions of stores and Materials control,
codifivation, simplification and standar

Classificaticn,
dization of material
Evolution of Computer Based Stores

s, Bin card, Double-Bin ard stores Ledger.
Management and emerging trends in stores management.
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MBA {Day) Course Structure and Syllabus as per AICTE puidelines with effect Trom 2024-25

UNIT-1V: Prod uctivity, Quality, Maintenance and Inventory Management

Productivity, importance, measurement of productivity, tools to increase productivity, factors affecting
tndustrial productivity. Statistical Quality Control (SQC), Control charts for variables and attributes
(Problems). Break Down Maintenance, Preventive Maintenance, Replacemnent of machines, Replacement
Models. lnveatory Management: Role and Importance of inventory, lnventory planning and control,
lnventory decisions - Economic Order Quantity (EQQ), Selective Inventory Control, Safety Stock and

Reorder Level and Inventory models - Inventory analysis and control systems: ABC, (Problems) VED, FNSD
analysis, Just In Time (JI'T),

Suggested Books:

[. Nige!l Slack, Stuart Chambers and Robert J ohnston, “Operations management”™, Prentice Hall,
Sixth editicn

Z. Panner Selvem, “Producticn and Operations management”, Prentice [all of Inclia

- Upendra Kachru, “Operations management”, Excel Publications.

4. Martin K. Starr, “Produclion & Operations management, Wiley Indiz, New Delhi.

5. Buffa, S. Elwood and Sarin, K. Rakesh - Modern Preduction/Operations Management, John Wilcy &
S0,

a2

6. Chunnawals, “Production & operations management”, Himalaya Publications.

7. Kantshla Bedi, “Production & operations management”, Oxford University Press.

8. Adom BE & Ebert R . “P'roduction and operations managetient”, 6th ed., Prentice hall of India.
S, Chary. S.N. - Production & Oxperations management, New Delhi, Tata McGraw Hill

10. Manoj Kumar Sarkar - Production & Operations Management, Jaico Publisher.

LT ' Rama Murthy - Production and Operations Management, new age international.

12. Gaither N. and Frazjer, (1., Operations Management, ed. ix, Thomson.
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-III
PAPER CODE: ME 302
Course: E-GLOBAL BUSINESS

Course Objectives;

1. To understand the fundamentals of e-commerce and its impact on global business.

2. To explore the challenges and cpportunities associated with conducting business ina  digital
CNVIIGNMent.

3. To analyse the strategies and technologies used in e-global business.

4. To develop critical thinking and problem-solving skills in the context of e-global business.

S. To identify the challenges in e-Global operations

Learning Oufcomes:

1. Identify and cxplain the key concepts and principles of e-global business.

2. Describe the impact of e-commeree on global business operations.

3. Analyse and develop strategies for conducting business in a digital environment.

4. Apply critical thinking skills to solve problems and make informed decisions related to e-global
business.

5. Bvaluate the emerging trends in e-global business

Unit 1: Introduction fo e-Global Business & E-Global Business Models

Introduction to e-commerce and iis evolution, Globalization and the digital economy, Benefits and
challenges of e-global business, Digital transformation and its impact on global business, Evolution of online
marketplaces and their role in e-global business. Types of e-business madels (B2C, B2B, C2C, etc.}, E-
marketplaces and online platforms.

Payment systems and security in e-global business, Peer-to-peer (P2P) sharing economy and its implications

for e-global business, Omni channel retailing and the integration of online and offline channels, Crowd
funding platforms and their role in supporting e-commerce venturcs, Strategics for building and managing
online communities to drive customer lovalty, Social commerce and social selling strategies.

Unit 2: Managing E-Global Business Operations

Supply chain management in a digital environment, Logistics and fulfilment in e-commerce, International
irade and legal considerations, Cross-cultural management and customer service, Warehouse automation and
rebotics in e-commerce fulfilment, Reverse logistics and managing returns in e-global business,

Cloud computing and its role in supparting scalable and flexible e- commeree operations, Innovations in last-
mile delivery and the future of e-commerce logistics, Legal considerations for cross- border e-commerce
transactions and intemational expansion, Risk management in e-global business operations.

@J el }\;J& @& M
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MBA ({Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-23

Unit 3: E-Global Business Strategies

Devetoping an e-global business strategy, E-marketing and online advertising, Data analytics
and business intelligence, Social media and online reputation management, Personalization
and customization strategies in e-commerce, User cxperience (UX) design and its role in
enhancing online conversions.

Competitive analysis and benchmarking in the digital marketplace, Personalization through
machine learning and recommendation systems, integration of e-commerce with social
media platforms, Voice scarch optimization and its impact on e-commerce websiles,
Gamification sirategies for ecnbancing customer engagement and retemtion, Chatbot
implementation and customer support automation.

Unit 4;: Emerging Trends in E-Glohal Business

Mobile commerce and the rise of m-commerce, Artificial intelligence and machine learning
in e-commerce, Blockchain technology and its applications, Ethical and sustainability 1ssues
in e-global business, Voice commerce and the impact of smart speakers on e-commerce.

Augmented reality (AR) and virtual reality (VR) in enbancing onling shopping experiences,
Crypto currencies and their polential for transforming global payments, Environmental
sustainability practices in e-global business, The rise of smart cities and their impact on e-
global business,

Suggested Books:

1. "E-Commerce 2023: 11 Trends Impacting E-Commerce Companies This Decade” by
Gerald Celenic

2. *(flobal E-commerce: Impacts of National Environment and Policy" by Yeng Zhou
3. "E-Business and E-Commerce Management"” by Dave Chaffey and Tanya Hemphill

4. "Global Electronic Commerce: A Policy Primer” by Catherine L. Mann and Sarai
Cleeland Knight

3. "e-Business: The Indian Scenario” by Ravi Kalakota and Marcia Rebinson
6. "e-Commerce in India: A Game Changer for the Economy™ by Pradeep Kumar.

7. "Global E-commerce: Impacts of National Environment and Policy” edited by Geng Cui
and Yu Tian

8. "Digital Markeling: Strategy, Implementation and Practice” by Dave Chaffey and Fiona
Ellis-Chadwick

9 "e-business: The Indian Scenario " by Ravi Kalakoda and Mareia Rebinson
10, "e-commerce in India: A Game Changer for the Ecenomy " by Pradeep Kumar
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MEBA (Day) Course $tructure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-II
PAPER CODE: MB 303
Course: TOTAL QUALITY MANAGEMENT

Course pbjective

I. Orienting the students towards the importance of quality as a management tool

2. Towards understanding the principles and practices of total quality management

3. Introducing the various tools and techniques used in the measurement of qualicy

4. Understanding the importance of six sigma as a quality tool and its implementation
3. Sensitizing the participants to the importance of quality in various sectors.

Course outcomes:

L. Lefine the basic terminologies and metrics that are used to govern quality managoment
2. Get a better perspective on quality standards like ISO and quality awards

3. Be able tw identity the various metrics that govern quality

4. Ilucidate the role and importance of six sigma as a quality measurement tool

5. ldentify the various means and techniques for establishing quality in manufacturing, services and IT
seetor,

Unit-1: TQM- History and Evolution

Connotations of Quality. Quality Dimensions- Produet and Servies, The concept of TQM, Evolution of TQM-
Inspection. SQC, QA and TOM. Conventional quality management versus TQM. Customer supplier focus in
TOM. Benelflts and Costs of TQM. Historical perspzctives of TQM. Quality Systern Awards and Guidelines-

1503, Maleom Baldrige National Quality Award {(MBNQA), European Foundation for (Quality Management
(FrQM)

Unit - 11: Tools of TQM A

Muasurement Tools: Cheek Sheets, Histograms, Run Charts, Scatter Diagrams, Cause and Effcgt Diagrams,
Pareto's Chart, Process Capability Measurement. Analytical Tecls: Process Mapping, Regression Analysis,
Resource Utilizetion and Customer Service Analysis, The Five Why’s, Overall Equipment Effectivencss.
Improvement Tools and techniques: Kaizen, JIT, Quality Circles, Force Field Analysis, Five 8’s. Control

Tools: Gantt Chart, Nelbwork Diagram, Radar Chart, The PDCA cycle, Milestone Tracker Diagram and
Earned Value Management.

Unit-1LI: Techmiques ol TOM

Quantiative techniques: Failire Mode Effeet Analysis (FMEA), Statistical Process Control (SPC), Quality
Function Deployment (QFD)), Design of Experiments (DOE), Quality by Design and Monte Carlo Technique
(MCT). Qualitative techniques: Benchmarking, The Balanced Scorecard, Sales and Operations Planning,
Kaithan and Activity Based Costing (ABC), Taguchi methods: Quality ioss function, Orthogonal arrays,
Signal-to-Noise ratio: Nonunal-the best, Target-the-best, Smaller ~the-best, Larger-the-best. Parameter

Design, 1olerance dasign. 1
{ W
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

Unit-FV; Six Sigma, its implementation and TQM in Various Sectors.

The concept of Six Sigma, Objectives of Six Sigma, The framework of Six Sigma programme, Six Sigma
Organization: roles and responsibilities, Six Sigma problem solving approach: The DMAIC modsl, Six

Sigma Metrics: Cost of poor quality, Defects per miflion opportunities and First pass yiek!, Benefits and costs
of Six Sipma,

Implementation of TQM in Manufacturing Sector- Aitomobile and Pharmaceuticals
TQM in Service Organization: Framework for improving service quality. TQM in Health-care services,
Hotels and financial services- Banks, Invesinent company and Mutual Funds. Role of TQM in IT Sector.

Suggested Books:

I. Dale H. Besterfield, Carlo Besterfield- Michna, Glen H Besterfield and Mary Besterfleld “ Total Quality
Manzagement™, 201 8, Pearson Education

2. k. Shridhara Bhat “Total Quality Management” Himalaya Publishing House, 2010, First Edition.

3. D.R.Kiran, “Tofal Quality Management”, Koy Concepts and case studies, 2017 Elsevier, BS Publications
4. Poorninya M. Charantimath, “Total Quality Management”, 2022, Pearson Education (PMC;)

5. Ramaswamy. S., “Total Quality Management”, 2017, McGraw Hill Education.

0. I'e Six Sigma Instructor Guide™, Green belt Training made easy, 2008, 2™ Ed. Macmilian

7. R.P. Mohanty & R.R. Lakhe, * TQM in the Service Sector” Jaico Books.2016.
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-III
Paper Code-MBO304—F - 1
Discipline Specific Elective
Course: INVESTMENT ANALYSIS AND PORTFOLIO MANAGEMENT

Caourse Objectives:
[. To list the basic concepts of risk and return

- To explain the coucept of portfolio return and risk and porifelio theories
. Te nnderstand the features and valuation of debt instruments

- To state the teatures and valuation of Common stock

To describe portfelio evaluation methods

Vol W

Course Onteomes:

L Differentiate various avenues of investrnent on the basis of risk ang relurn
2. G basic lenow ledge of enalysing stocks

3. Make valuation of equity, debt and portfolio instraments

In

. Demonstrate an understanding ot mutual funds, their pertormance evaluation and regulation,
2. Lvaluate portfolio muanagement ctfectively

Lnit-I; [ntroduction to Investment and [nvestment Analysis

Concept: Real vs. Finaocial assets; [nvestmen: decision process; Sources of investment-information;
Livestment vs. Speculation; Factors to be considered in investment decision-Liquidity, Return, Risk,
Maturity. Safety, Tax and Inflation. The concept and measurement of return-reaiized and expected return.
Lx-ante and ex-post returns.

The concept of risk. Scurces and types of risk. Measurement of risk-Range, Standard Deviation and Co-
Eificient of Varfation, Risk-return trade-off. Risk premium and risk aversion. Approaches to investment
analysis-Fandamental Analysis; Technical Analysis ; Efficient Market Hypothesis.

Unit-11: Fixed Income Securities-Analysis, Valuation and Management

Features and types of debt instruments, Bond indenture, factors affecting bond yield. Bond yield

measurement-Current yield, holding pedod return, YTM, AYTM and YTC. Bond valuafion:
Capitalization of income method. Bond price theerems, Valuation of comp

ulsorily/optionally convertible
tonds, Valuation of' d

eep discount bonds. Bond duration, Macaulay’s duration and modified Macaulay’s
duration. Bond convexity, Considerations in managing a bond portfelio, term structure of

interest rates, risk structure of interest rates, Managing Bond Portfolio: Bond immunization, active and
passive bond portfolio management strategics.
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MBA (Day} Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

Unit~IIl; Common Stocks-Analysis and Valuation

Basic Featwres of Cominon Steck, Approaches to valuation-Balance sheet model, dividend
vapitalization models; camings capitalization models; Price-Earnings multiplicr approach and capital
ussel pricing model, relative valuation vsing comparables-P/E,F/BV, PSS, Security Market [ndexes, their
uses: computational procedure of Sensex and Nifly,

Capital asset pricing model (CAPM): Capital market theory: Intreduction of risk-free asset, Capital
Market Line, Separation theorem. Security Market Line, Identifying over-priced and under-priced
securities. Arbitrage pricing theory (APT): The Law of one price, two factor arbitrage pricing, Equilibrium
risk-return relations. A synthesis of CAPM and APT.

Unit— I'V: Portfolio Theury and Portiolio Evaluation

Concept of portfolic. Portfolio return and risk, Harry Markowit='s Portfolio theory, construction of
minimum risk portfolio, the single-index model.

Porformance measwres-Sharpe’s reward to variability index, Treynor's reward to volatility index,
lensen’s differential indea. Fama’s decompusition of returns.

Mutual funds: genesis. features, types and schemes. NAVs, costs, foads and return of mutual funds,
Problems amd prospects in India, Regulation of mutual funds and investor’s protection in India.

Suggested Books:

1. Alexander. G ), Sharpe. W.F and Bailey. ).V, “Fundamentals of Investments™, PHI, 3" Ed.

2. ZviBodie, Alex Kane. Marcus. A.J, Pitabas Mohanty, “Investments”, TMH,8"Ed,

3. Prasanua Chandra. “Investment Analysis and Portfolio Management™, TMH, 3"Ed.

4. Charles.P.Jones, “Investments: Analysis and Management” John Wiley & Sons,Inc.9MEd.

5. Francis. J.C. & Taylor, R.W., “Theory and Problems of Investments” » Schaum’s Qutline Series,
MeGraw Hill

6. Herbert. B. Mayo. “Investments: An Introduction” Thomson-SouthWestern. 9" Ed.

7. Peter L. Bernstein and Aswath Danodaran, *Investient Management”, Wiley Frontiers in Finance.

8. DhaneshKhatri,*Security AnalysisandPortfolioManagement” 2010, Macrillan Publishers.

Q. Sudhindrthat,“‘Sa:::urityAimlysisandPnrtfuliaManagement”,Z{)OQ, Excel Books.

10. Preeti Singh, Investment Management, 2010, HPH, 17" Revised Edition.

11. Stephen A, Ross, Randolph Westerfield, and lTeffrey Jaffe, “Corporate Finance”, TMH.

12. 5. Chand “Investnient Management: Security Analysis & Portfolio Management”,

13. 8. Kevin, “Analysis and Portfolic Management™, PEIL

14. Punithavathy Pandian. “Security Analysis and Portfolio Management”, Vikas Publishing House

LS. Donald £, Fisher and Ronald J. Jordan: “Securities Analysis and Porsolio Munagement”, Prentice
Hail., '

1€, Graham &Dedd, “Security Anzlysis and Portfolio Management”, McGraw HilL

17. Jack Clark Francis, “Investment”, TMH, New Delli.
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MBA {Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-IV
PAPER CODE — MB304-F-11
Discipline Specific Elective

Course: BANKING AND INSURANCE
Course Objectives:

. Toprovide an overview of the structure of banking and insurance business in India.

2. Todescribe the products and services in Banking and Insurance

3. Tohighlight the regulatory changes and innovations in the Banking and Insurance sectors.
4.

To prepare students for career opportunities in banking and insurance

Course Quteomes:

Alter studying this course the student will be able to
Learn aboul the performance of banks in India

Learn about the sources and uses of bank funds

Understand the role and importance of insurance, its types, principles, and regulation
Understand the latest innovations in banking system

B

Unit-I: Inireduction to Banking

Stucture of [ndian Banking system- scheduled commercial banks, foreign banks; commercial
bunks versus payment banks; Types of banking —universal banking, whalesale banking, private
banking. retail banking; Lvolution of Banking in India-nationalization, banking reforms: financial
intcrmediation by banks: Role of commercial banking and economic development. RBI, Banker-
Customer relationship. Functions of a Bank, Different types of accounts. Various services offered
by banks, Sources of risk in banks; Analyzing banks' financial statements

Unit-11: Regulation and innovations in Banking System and Uses of Bank Funds

Repulation of Bank Capital: The need to regulate Bank Capital, Concept of Economic Model, Coneept of
Regulatory Capital, Basel Accords I, 1l and 1il; Banking innovations:- Core Beanking Solution, Retail
Banking-Products & Services - Nature, Scope, Future and Strategies, Plastic Money, National Electronic

lunds Transfer, ATM, Mobile Banking, M- Wallets, Net Banking; Bancassurance; Payment & Settlement
systems 11 Banks-Clearing and Gateways.

I'eatures o' Bank Credit, The eredit process and manegement, Different types of loans and their features, [oan Pricing:
Fhe basic mudel, pricing of fixed & floating rate loans, cost- benefit loan pricing, Custamer Profitability Analysis,
NPAs:- concept of gross and uet NPAs, causes, implications & recovery of NPAs. Priority sector lending.

—
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MBA (Day) Coarse Struciure and Syllabus as per AICTE guidelines vwith effect from 2024-25

Enit-111: Introduclion to Insurance

Befinition and nature of Insurance, Role and importance of Insurance, History and Development of [asurance,
Risk Management and the Role of Insurance, Features of insurablie risk; Principles of insurance; Legal espects of

Insuranee Contract, Functions of Insurers, Types of Insurers, Reinsurance, Prospects of lnsurance Companizs,
Overview of IRDA.

Uni-IV: Life Insurance and (eneral Insurance

I'e concept of Life Inswunce, Life Insurance Products-Traditional and Market Related, Pension Plans,
Group Insurance, Insurance for the under privileged; Tax treatmaent of Life Insurance; Claims settlement,

Distribution channel Marketing intermediaries: General insurance types - Heelth and accident, Motor, Fire, Credii and
Crof.

Suggesied Books:
i. Introduction to Banking, Vijayaragavan lyengar, Excel Books, 2009.
2. Banking and Insurance, O.P.Agarwal, Himalaya Publishing, 2010.

3. Bank Management & Financial Services, Peter.S.Rose & Sylvia, C. Hudgins, Tata McGraw
1112010, 7* Edition.

Bank Financial Management, 1IBF, Macmillan 2010,
5. Management of Banking & Financial Services, M"admalatha Suresh & Justin Paul,
Pearson, 274 Edition,

6. Fundamentals of Risk & Insurance, Emmett J. Vaughan & Therese M. Vaughan,
Wiley.India Fdition 2003, 9 Edition.
Indian Insurance-A Profile,H. Narayanan,JaicoPublishingBouse,2008.

4 Risk Manapement&insurance, S.Arunajatesan,T R ViswanathapMacMillan2009.

2. Introduction to Risk Management& Insurance, Mark. 5.Dorfinan, Prentice-Hall of
India Private 1.imited-2007, 8th Editien

10. Insurance-Principles and Practice,M.N.MishraandS.B.Mishrs,5.Chand, 16" Editicn.
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MBA (Day) Coorse Structure and Syllabus as per AKCTE guidelines with effect from 2024-25

SEMESTER-IT1
Paper Code - MB 304 - M -1
Discipline Specific Flective
Course: MARKETING ENGINEERING

Course objectives:

- Acquainting the readers with modeling of market variables using a wide variety of models
Use of market segmentation and perceptual maps to provide an insight into markeling
strategy analysis
Use of forecasting models (0 measure demand and market response modeling
2. To gamn an insight inte quantitative and qualitative response models and their role in
strategic analysis
To help understand how modeling can be used in advertising decision making and pricing analysis

e

]

Course Qutcomes:

. Understand the relevance of modeling in marketing for logical judgment

- Appreciate the business and economic lifetime value of marketing engineering

3. Be well versed with the various models, both qualitative and quantitative in marketing
engingering

% Understand the relevance of using modeling in marketing as a decision-making tool
5. Learn the importance of marketing engineering as a sirategic marketing analysis tool

]
2

Unit - [: Intreduction to marketing engineering models

Introdhection to Markeling Enginecring {ME), model, tools and its Approach, Verbal Modsl,
Box and Arrow Medel, Mathematical Model, Trial / Repeat Model, Marketing Decision
Environment, Busiaess Value of Marketing Engineering: Cusiomer Value, Valne in Use
Assessment, Feonemic Life Time Value, Approaches to Measure Customer Value,

Unit - I1: Functions ol marketing engineering
Segmentalion, Targeting, Positioniag (STP) : Traditional Scgmentation, Targeting,
positioning through Brand Linkafes, Perceptual and Preference Maps and their limitations,

Forecasting Methods: Judgmental Mathod, Market and Produet Analysis Method, Time Series
Methiods, Causal Methods.

Unit - 11L: Overview of response models and pricing

New Product Forecusiing Models — The Bass Model Bases Model, Selection of Forecasting
Methods. Market Response Models: Concept of a Response Model, Response Models -
Aggregate Response Model, Individual Respense Models, Shared Expenditure Models,
Quelitative Response Models. Geo-demographic analysis, Gravity Model, Pricing Models,
Differential Pricing. Competitive Bidding Bases for Differential Pricing,

= MEM 1
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MBA (Day) Course Structure and Syllabus as per AICTE gnidelines with effect from 2024-25

Unit - EV: Advanced markeling engineering models and promotion models

Strategic Market Analysis, Strategic Marketing, Decision Making, Advertising Budget Model,
Rac & Miller Medel, Ad budget model, the Full Model, Advisor Model, Media Decisions,
Steps in Ad design Adcad systems, Syntex Approach. Revenue Management Process,

Promotional analysis. Promotional Effects, Promotional types and targets, Promotional Effects
Model.

Sugpesied Readings:

I. Gary L. Lilien, Arvind Rangaswamy, Armaud De Bruyn, “Principles of Marketing
Lngineering = 2005, P H L.
2. Gary L Lilien, Philip Kotler, Sridhara Moorthy, “Marketing Models < 2005,P H
. Gary L. Lilien, Arvind Rangaswamy “Marketing Engineering “, 2006 Trafford
Publishing.

A. Paul W Tarris, Neil | Bendle, Phillip E. Pfeifer, David J. Reibstein, “ Marketing
Metries”, 2010 Wharton School Publishing
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MBA (Day) Course Structure and Syllabus as per AKCTE guidelines with effect from 2024-25

5. SEMESTER-I11
Paper Code-MB304-M -1 1
Discipline Specific Elective
Course: ADVERTISEMENT AND RETAIL MANAGEMENT

Course Objectives!

To sensitize students on various dimensions of the promotion mix

i3
2. 'Tohelp gain an understanding of the role of advertising in marketing
3. o explore the various elements relating to an effective advertising strategy
4. To introduce the concept of organized retailing
Sl

Lo help understand the various functions & roles of retailing in India
0.

Course Qutcomes:

After reading this course you should be able to;
Understand the importance of advertising in the marketing mix
Fstablish the importance of creativity in an ad campaign

Determine the comparative importance of organized retailing sector vis-a- vis
uorganized sector

'-rJP-J_—

4. Compare the functions and performance of organized retail sector to others
Betermine the role of other functional areas of marketing as key drivers to the retail
sector

Unit-1: [ntroduction to Retail

Advertising  Role in promotion mix, Objectives of advertising, Creativity in advertising, Ad-
copy, {reative strategy & process  Implementation & evaluation, DAGMAR, Types of ad
appedls, Ad budpet  Establishment & allocation, Budgeting approaches

Unit- 11: Ad Media Selection -

Media planning, deciding mediz cbjectives - Media strategy, Media mix, Ad reach Vs.
I'requency, Evaluation of media, Internet and interactive media.

Role of technology in media, Media planning, Measuring ad effectiveness, Copy testing,

Unit — I11; Retail Management and Retail Trends

Introduction to organized retailing, T'ypes of retail format, Objectives and function of retailing,
retailing in India

Retailing in rural India. Geographic spread of [ndian retail sector, Organized & unorganized,
I ypes of retail formats, Retailing in services sector, Recent trends in Retail,

K. %ﬂﬁ:)&jx @ M
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

Enit- 1V: Retail Issnes & Changes

CRM in retail, Retail pricing strategies — Key drivers, Merchandising management, Store
management, visual merchandising

Logistics management, Developing retail CRM programmes, Legal & ethical concerns in
organized retail

Suggesied Readings:

Aaker, David A. Advertising Management 4% edition, PII

Bajg; Tuli Srinivatsava , Retail Management, 3™ Edition, Oxford Publication

Belch, George L and Blech, Michael A, Advertising and promotion, Tata McGrawHill,
Ogilvy David. Ogilvy on Advertising , Longeman, London

Chunawalla, $.A.. Advertising, Sales and Promotion Management HimalavaPublishing House.
Mohan, Mzhendra, Advertising Management, Tata McGraw Hill

lLevy & Weitz, Retailing Manapement, Tata McGraw Hill

Bary Berman & Fvans, Retail Management- A Strategic Approach, Pearson Education
Aklleshwar Pathak, Legal Aspects of Business, Tata McGraw Hill

10. Nicholas Alexander, Intermnational Retailing, Blackwell Basin Publishers Lid

I'i. Dr. Harjith Singh, “Retail Management: A Global Perspective, Texts and Cases” §. Chand
12.5.A. Chanuwalla and KC. Sethia, ** Foundations of Advertising- Theory and Practice”, HPH
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MEA (Day) Course Siructure and Syliabus as per AICTE guidelines with etfect fram 2024-25

SEMESTER-III
Paper Code - MB 304 - HR I
Discipline Specific Elective
Course: COMPENSATION MANAGEMENT

Conrse Objectives:

1. Todemonstrate varicus perspectives of compensation management

2. To provide thorough knowledge of planning and administering compensation in
different sectors.

S

To understand the nature of executive and international compensation
Tolist various Iringe benetits and Voluntary Retirement Schemes
5. Determine the nature and management of Executive cempensation

=

Course Qutcomes:
Understand the fundamental concepts and theories of compensation.
Kecognize the importance of compensalion sirategy.

Anitlyze, integrate, and apply the knowledge of administering wages in differentsectors according
tu the ditferent wapu laws,

4 Comprehend the employee benefits and services
% Appreciate the advancements in managing compensation at global level.

- =

UNIT I: Fundamentals of Compensation

Coneept of Compensation; Compensable Factors; Wage Differentials and Types of
Cempensation  Base pay. Varizble Pay, Benefits, Incentives;

Developing a total Compensation: Strategy and Pay Roll Management System - Competitive
Advantape  Compensation Stucture - Wage and Salary surveys, the wage curve, Pay grades
and Ralte ranges, Preparing Sulary matrix, Wage Theories.

UNIT H: Wage Administration

Wage Administration, Wage Policy and Wage Legislation in India - The Minimum Wages
Act, 1948, The Payment of Wages Act, 1936. The Payment of Bonus Act, 1965. The Equal

Remuneration Act, 197¢. "I'he Payment of Gratuity Act, 1972. The Employees’ Provident
Fund and Miscellaneous Provisions Act, 1952;

Wage Structure in different Sectors - in Central Government, in. State Government, in PSEs
and [n Nattonalised Banks; Wage Boards - structure, scope and functions - Pay
Connmussions  Compensation Commiltees; Compensating contingent employees.
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MBA (Day) Course Structure and Sylkabus as per AICTE guidelines with effect from 2024-25

UNIT III: Employee Benefits and Services

Lepally required and Discretionary employee benefits; Employee services; Designing,
Planning and Administration of benefits program; Totally integrated employee benefits;
Fringe Benefits and Voluntary Retirement Schemes.

UNIT IV: Executive and International Compensation

Nawre and management of Executive compensation; Executive Compensation theories —
Agency theory, tournament theory and Social compatison theary. Intetnational Compensation
- Design and Approaches to International remuneration with special reference to expatriates

and the remuneration of third country natiorals. Challenges of international compensaticn

Sugoested Readings:
1. Joseph J. Mertucchio- Strategic Compensation- 3™ Edition
2. Dr. Pradeep Kumar Das, Dr. Madan Chettri and Ms. Roshni Tamang., Compensation
Management. Lulu Publication, 2021, 1% Edition.
3. Tapomoy Deb, Compensation Management — Texts and Cases, Excel Books, 2009, 1
Fdition.

4. 5. K. Bhatia, New Compensation Management in Changing Environment — Managerial
Remuneration and Wage & Salary Administration, A Professional Manual, Deep and
Beep Publications Pvt. Ltd., 2009, 3% Edition.

R.C. Sharma and Sulabh Sharma, Compensation Management, Sage Publications, 2019,

Dr Kanchan Bhatia,” Compensation Management”, HPTI

Pster T.Chingos. “Paying for Performance: A guide to Compensation Management, 2™

edition, Wiley Publications.

8. Milkovich, Newman & Gerhart, Compensation, Tata McGraw Hiil, 2011, 10" Edition

¢, Richard I. Henderson, Compensation Management in a Knowledge-Based World,

Pearsen Education, 2009, 10" Edition.

1. B D Singh, Compensation and Reward Management, 2008, Excel Books.

11. Dr. Vinay Ojba. *Compensation and Reward Management”, 2019, 7" Edition,

12. Luis R. Gomez-Mejia & Steve Werner, Global compensation -
Foundations and perspectives Routledge, 2008.

13 Mousmi 8. Bhattacharya & Nilanjan Senguupta, Compensation Management,Excel
Books, 2009, 1™ Edition,

14. Dipak Kumar Blhaltacharya Compensation Management- Oxford University Press,
2015
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MBA (Day} Course Strocture and Syllabus as per AICTE guidielines with effect from 2024-25

SEMESTER-III
Paper Code —MB 304 -HR —1I
Discipline Specific Elective
Course: INDUSTRIAL RELATIONS AND LABOUR LAWS

Course Ubjectives:

1. Identify various actors as part of the industrial relations such as the state, ILO
and trade unions

2. Understand industria} relation issues labour laws, and its implications.
3. Critically analyze reforms in labour legislation ever labour codes.
4. Characterize |zbor fegislation in India

5. Assess various labor legislation acts and laws

Course Outcomes:

1. Gain a comprehensive understanding of Industrial refations in the wake of cconomic
reforms.

T~i

Analyze indusirial disputes and make a framework for resolution of such disputes.

3. Understand the role of trade unions and generate alternate decision making.

4. Appreciate Labour laws related to labour welfare, social security and other protective
laws towards women labowr, migrant labour and condract labour

3

. Appraise salient features of Welfare and security legislations for organized and
unorganized workers in India

Unit - I: Industrial Relations

Industrial relations- Meuning. C'oncept and objectives; Changing roles of actors - Workers, Management &
Governezient in industrial relations; Approaches to Industrial Relations - System approach (Dunlop’s), Social

Action Approach, input  output Appreach; Conditions for good Industrial Relations, Economic Reforms and
status of IR in India, Industrial Relations code 2020,

Unif — 11; Industrial Disputes and Resolution

Managemerit of Discipline - The Indasirial Employment (Standing Orders) -Act, 1946, Industrial Disputes -
Meaning, nature, causes, exteit and methods of settling industrial disputes; Industrial Disputes Act, 1947;
Allernate 1ispute  Resolution Strategies - Collective Bargaining, Negotiation, Congiliation/Mediation,
Adjudication and Voluntary Arbitration; Management of Industrial Cooperation - Labour Management co-
operativn. Workers® Participation in Management and Industrial Democracy.
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MBA (Day) Conrse Siructure and Syllabus as per AICTE guidelines with efiect from 2024-25

Unit — III: Trade Unionismi:

Historical & Legat Framework ‘Irade Unionism - Objectives and Functions of Trade Unions; Trade Union
Movemenl in Indiz - History and growth of Trade Union in India - Trade Unions in Pre and Post — independence
Period: Irade Untons Act, 1926, Challenges of Trade Unions in India, Changing industrial enviromment and

Role Trade Unions in Globalized economy. MBA (Day) Course Structure and Syllabus as per AICTE guidelines
with etfect from 2024-25

Unit — IV: Labor Legislation In India

Fabour Legislation - History and growth of labour legislation in India; [nternational Labour Organization (1LO)

Activities of [1.Q, Impact of L.1..0). on Indian Labour standards; Labour Welfare and Sceial Security ~Approache
to Labour Welfare, Indian Constitution & Labour Welfare and Naticnal Commission on Labour recommendations
on Labour Welfare; Women and Labour law - The Sexual Harassment of Women at Workplace (Prevention,
Prohibition and Redressal) Act, 2013, Supreme Court verdict in Vishaka Versus State of Rajasthan case; Protective
Labour Legislation in India  Inter State Migrant Workmen (Regulation of Employmeni & conditions of Service)
Act, 1979; Salient features of Oceupational safety, Health and Working Conditions coede, 2020; Contract Labouf

(Regulation & Abolition) Act, 1970,

Suggested Readings

New [zbour and Industrial [aws, 2020, Taxinann Publications, New, Delhi.

l.

2. Mishra, SN. Labour and Industrial Laws, 2018, Central Law Publications.

3. Ghosh, P and Nandan, §, 2015, Industrial relations and Labour Laws, Mc Graw LHill
Publishers.

4,

Goswami, ¥.G., 2015, Labour and Industrial Laws, Allahabad, Central Law Agency
5. Krivastava, SC°, 2012, Industrial Relations and Labour Laws, Vikas Publications, New
Delhi,

6. C.§ Venkaw Ratnam, “Industrial Relations™, 2009, Oxford University Press, New
Delhi,

S.C. Srivatsava. “lndustrial Relations and Labour Laws, 8" eition, S, Chand Publications
8. Sharan, * Industrial Relations and Labour Laws at Glance, Shroff Publications

. Sukomal Sen. 1997, “Woerking Class in India, History of Emergence and Movement(1830-
199007, Narional Book Agency, Kolkata.

10. Srivastava, §.C. “Industrial Relations and Labour Laws”, 5th Rev., Vikas PublicationHouse,
New Delhi, 2000

[1. Singh B.[3, 2008, “ladustrial relations and labor laws™, Excel books,
[2 P.K. Padhi, 2009, “Labour and Industrial Laws”, PHI Learning Pvt. Lid.
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MBA {Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

Paper Code—MEBE304-S -1 Discipline
Specific Elective SYSTEMS
DATA BASE MANAGEMENT SYSTEMS

Course Objectives:

1. The objective ol the course 1s o preseni an introduction o database management
systems, with an emphasis on how to organize, maintain and retrieve - efficiently, and
elfectively - information from a DBMS.

2. Toexplain basic database concepts, applications, data models, schemas and instances.

Deseribe the basics of SQL and construct queries using SQL.

4. Use the basics of SQL and construct queries using SQL in database creation and
interaction.

5. Analyze and Select storage and recovery techniques of database system.

ol

Course Outcomes:

; 1. Apply the basiv concepts of Database Systems and Applications
2. Design a comnmercial relational database system (Oracle, MySQL} by writing SQL
.. using the system.
3. Appraise Databuse design and to familiarize issues of concurrency control and
. transaction management in DBMS
; 4. Develop an understanding Database recovery Authentication, Authorization and
. access confrol.
! 5. Assess and appraise SQL concepts and its applications

|

l Unit-1: Database System Architecture and Data Models

i, Data Abstraction, Data Independence, Data Definition Language (DDL), Data Manipulztion Langnage (DML),
Entity-relationship model, network model, relational and object oriented data models, integrily constraints, data
manipulation eperations.

Unii-2: Relational Query Languages and Relational Database Design
Relational algebra, Tuple and domain relational calentus, SQL3, DDL and DML constructs, Open source and
Commercial DBMS - MYSQ ., ORACLE, DB2, SQL server,

Unit-3: Query Processing and Optimization and Storage Strategies

Evaluation of relational zlgebra expressions, Query equivalence, Join strategies, Query oplimization algorithms,
lindices, B-trees, hashing. Concurrency control. ACID property, Serializability of scheduling, Locking and
timestanp based schedulers, Multi-version and optimistic Concurrency Control schemes, Database recovery

Authentication, Authorization and access control, MBA. (Day} Course Structure and Syllabus as per AICTE
guidelines with effect from 2024-25

Unit4: SQI. and P1/SQL
Concepls Basics of SQL, DL, DML, DCL, structure - creation, alteration, defining constraints — Primary key,
toreign key, unique, ot null, check, IN operator, aggregate fiinctions, Builtin functions ~numeric, date, string
functions, set operations, sub-queries, correlated subsqueries, join, Exist, Any, All

view and its types., transaction centrol commands @
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MBA (Day} Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25
Sugoested Boaks:

I. “Database Systemn ('oncepts”, 6th Edition by Abraham Silberschatz, Henry F. Korth, S.
Sudarshan, McGraw-Hill,

L

“Fundamentals of Database Systems™, 7th Edition by R. Elmasri and S. Navathe, Pearson

3. “Anintroduction to Database Systems”, C J Date, Pearson.
4. “Modern Database Management”, Ioffer, Ramesh, Topi, Pearson.

5. “Principies of Database and Knowledge — Base Systems”, Vol 1 by I. D. Ullman,

Conputer Science Press.
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

PAPER CODE - MB 304 -S-1
Course: DATABASE MANAGEMENT SYSTEMS - Practical Syllabus

Note: Student is required to submit a document showing the database as per their questions
Experiment 1: Student should decide on a case study and formulate the problem statement.
Lxperiment 2: Conceptual Designing using BER DHagrams {Identifying entities, attribuies,
keys aud relationships belween entities, cardinalities, generalization, specialization etc.)

sxperiment 3: Converting ER Model to Relational Model (Represent entities and
relationships in Tabular form, Represent attributes 2s columns, identifying keys) tables
created from ER Model,

Lxperiment 4: Normnalization -To remove the redundancies and anomelies in the above
relational tzbles, Normalize up to Third Normal Form

Experument S: Creation of Tables using SQL- Overview of using SQL tuol, Data types in SQOL,
Creating Tables (along with Primary and Foreign keys), Altering Tables and Dropping Tablcs
Fxperiment 6: Practicing DML commands- Insert, Seleet, Update, Delete

Fxperiment 7: Practicing Queries using ANY, ALL, IN, EXISTS, NOT EXISTS, UNION,
INTERSECT, CONSTRAINTS

bxperiment 8: Practicing Sub queries (Nested, Correlated) and Joins (Inner, Outer and Equip).
Fxperiment 9: Practice Queries using COUNT, SUM, AVG, MAX, MIN, GROUP BY,
HAVING, VIEWS Creation and Dropping,

['xperiment 10: Practicing on Triggers - creation of trigger, Insertion using trigger, Deletion
using trigger, Updating using trigger
bxperiment 11: Procedures- Creation of Stored Procedures, Execution of Procedure, and
Maodification of Procedure. 1

I'xperiment 12: Cursors- Declaring (".u.r‘::or, Opening Cursor, Feiching the data, closing the
cursor

Experiment 13: Creating forms and working with different objects, Graphics and reports,
I'xperiment 14: To create a table, alter and drop table.

Fxperiment 15: To perform select, update, insert and delete operation in 2 table.
Eaperiment 16: To mzke use of different clavses viz witere, group by. having, order hy,
anion, intersection, sel difference.

Fxperiment 17: To study different constraints. [SQL FUNCTION]

Experiment 18: To use oracle function viz aggregate, nurneric, conversion, string fonction,
Fxperiment 19: Te understand use and working with joins.

Laxperiment 20: To understand use and working of sub-guerics.
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MBA (Day) Course Siructure and Syllabus as per AICTE guidelines with effect from 2024-25

Paper Code-MB384-S-11

; Discipline Specific Elective

. Course: BUSINESS
ANALYTICS

Course Objectives:

The objective is to provide knowledge of data science

To provide basic statistical tools

State the importance of data in current business scenario
1o develop contingent business models for better analysis
Demonstrate ability to Interpret datz using R program

.ourse Qutcomes:

Describe data as a tool for business analysis

Apply data visualizution techniques for businesses
Evaluate Micro metrics to identify data gaps

Pesign business models that help in better decision meaking
Develop, manage and manipulate data Using R program

Lo e Mgt | (SRR T D

|
lUnil I: Introduction to Busingss Analytics Definition of Business Analytics, Categorics of Business
| Analytical methods and models. Business Analytics in practice, Big Data - Overview of using Data, Types of
| Data- Business decision modeling,

Unit 11 Descriptive Analytics Overview of Description Statistics (Central Tendency, Variability), Data
Visualizztion - Definition, Viswilization Techniques — Tables, Cross Tabulations, charts, Data Dashboards
| using Advanced Ms-Excel or SP58S.

Unit 11 Predictive Analytics I'rend Lines, Regression Analysis — Linear & Multiple, Predictive modeling,
forecasting Techniques, Data Mining - Definition, Approaches in Data Mining- Data Exploration & Reduction,
Data mining and business intelligence, Data mining for business Classification, Association, Cause Effect
Modeling. Overview of Linear Optimization, Non Linear Programming Integer Optimization, Cutting lane
algorithm and other methods, Decision Analysis - Risk and uncertainty methods - Text analytics Web
analytics.

Unit  1V: Programming Using R K Environment, R packages, Reading and Writing data in R, R functions,
Conrrol Statetents, Frames and Subsets, Managing and Manipulating data in R

Suggested Books

1. Camm, Cochran, Fry, Ohlmana, Anderson, Sweeney, Williams - Essentials of Business Analvtics,
Cengage Learning,

2. James I'vans, Business Analytics, Pearson, Second Edition, 2017

[ 3. Albrigln Winston, Business Analytics - Data Analysis - Data Analysis and Decision Making, Cengage
| Learnup, Reprint 2016.

| 4. Sahil Ry, Busingss Analytics, Cengage Leaming.
| 5. Jank Wolfpang, “Business Analyiics for Managers™, Springer

| . Prema Alla, Introduction to Data Science Using R, BS Publications

7. Sharaff Aakanksha, Data Science and Its Applicaticns, Taylor & Francis

Y,
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MBA (Day) Course Stracture and Sylabus as per AFCTE gnidelines with effect from 2024-25

Paper Code — MDB 305
CASE 3TUDY

A Case study is a detailed analysis of a person or group or 2 unit such as corporate division that
stresses factors contributing to its success or failure. It is a rich method for investigating and
researching a single case. The research questions that can be investigated by case studtes
inelude outcome questions, theory-building, pragmatic and experiential or narrative questions,

Faculty must choose Case Study for students. They must teach them the methodelogy of
solving Casc Study.

For evaluating a case presentation/ discussion, the following steps shall be followsd:

1. The participanis should ensure that they have encugh detail to help present an
averall assessment as wsll as a few streogths and weaknesses, with specific examples
of each category.

2. The evalumor should observe the reaction o the opening question and check if the
choice is a geed ong to set a base for further discussion.

3. Mote down the participant responses as Initiator, Builder, Challenger and
Summarizer, ete.

4. Examine the connection across fransaction blocks and assess how the overall
lcarning objective is being addressed.

5. Check if'the closure is appropriately done and the participants have come up with
a decision sheel and involvement sheel.

6. Comment en the students’ preparation and level of engagement at different points
in the discussion.

7. berutinize the presentaticn for an overall assessment on the areas to be
appreciated, arcas of concern, actionable recommendations.
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MEBA (Day) Course Struciure and Syllabus as per AKCTE guidelines with effect from 2024-23

Paper Code MB 306
RESEARCH DESIGN

A Research Design seminar presentation to be made by the student on the topic chosen for
Project Work. A synopsis must be subimitted to the college.

The Research Design Seminar will consist of

I. Title of the Project.
2. Statement of the problem
3. Introduciton
4, Aims and objectives
5. Hypotheses (if any)
6. Rescarch Methodology
a. Nature of the study
b. Scope of'the study
¢, Data Collection methods
d. Taools for analvsis
e. Chapterization (Name of the chapters)
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MBA (Day) Course Stracture and Syllabus as per AICTE guidelines with effect from 2024-25

Paper Code MB 307
PROGRESS
SEMINAR

Students must present their Progress of Research Seminar showing the extent of work

done on the Project chosen. A writc up on the Progress Work must be submitted to the
college,
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect trom 2024-25

PALAMURU UNIVERSITY : MAHABUBNAGAR., TELANGANA STATE (TG)
(Accredited by NAAC ‘B'Grade) Category Graded Autonomy by UGC
DEPARTMENT OF BUSINESS MANAGEMENT
UNVERSITY P.G, COLLEGE

MASTER OF BUSINESS ADMINISTRATION { MBA)
SYLLABUS
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MEA (Day)} Course Structure and Syllabus as per AICTE guidelines with etfect from 2024-25

SEMESTER-TV
PAPER CODE-ME 401
Course: BUSTNESS POLICY AND STRATEGY

{ aurse Objectives:
|, Towmparl koy oieategic business skalls to the leamers
To miake the siudeni learns about business environment
Toeypuset st dentiowardsvariuspracticalapproachesofstrategy formulation
Yo provide Fooesty agalysis 1o the fearners

Lo build u andinge of the nuture of dynamics of strategy implementation progess
Qurcomes:
The student dovelon higher fovel sxills in strategie business areas

he student outlook changes towards busingss enviromment
Fhes aoe oapos sl o practival problents of strategy formulation
e studen un the knew icdpe about Industry and market
3. The students cotically analyze the internal and external environment of business

1 nit=l: frtroduction to Strategic Managemeni

Buginess Definitions, Business Ohjectives, Types of Businesses, Sirategic Planning,
Planning, Process, decision making, Strategy definition, Establishing Corporate direction,
Vision, Mission and Qbjectives — Strategic Intent ~ Strategic Management & Process, A

Model of Strategy and klements used in strategic positioning - Strategic choice and Strategic

aciion.

nit-t: Environmen sl Appraisal
Environmental scanning. Introduction, Demograpaic, Social and Cultural enviromment,
l'echnological environment, Ecenomic Eunvironment, Political environment, Natuoral
Laviconment and Industry analysis, Portfolio Analysis, BCG, GE and Add Little Models For
understanding Competitive position, S W O T Analysis, Porter’s Competitive Acvantage,
Value chain Analysis  Core Competencies and Capability building Strategics.

Vnit=111: Serategy:Formulation

Husiness Strategies: Business Level Strategy, Growth Strategies, Offensive sirategies,
Defensive strategies, Generic Strategies, Industry Life Cycle Analysis, Emerging Industries,
Maturing Industry, Fragmented Industry, Strategy for Leaders, Chaliengers, Followers and

Miches,
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MBA (Dray} Course Struciure and Syllabus as per AICTE guidelines with effect from 2024-25

nit-EV: Alternative Strategies traplementation and Control

bopoers & Acauisibons — Strategic Alliances — Quisourcing Strategies, Tvpes of
sonireing, Benetit. Growth and Drivers of Outsourcing, Matching Structire and
sty with the use ul’ 7y,

3

Siratepey Implementiation and Control: Social responsibilities of Business, Business

Pilies, Corporate Clon conangs, Mechansm for Strategy eontrol and Bvaluation, Types
Strategie Controls

vsied Books:

At A Thomeor e Sineland “Strategic Maoagement concepts @nd cases
LA MU L nil Company Ltd. Second reprint 2010, New Delhi,
wrry Johioson. koo Scholes. Richand Whittington, “Exploring C orporate
ey T Pearson Didncaiion Ll United Kingdom Second Edition 2009,
Psubbarae CHusiness Tolicy and Strategic Management™ Himataya Publishing
Flouse, Revisaed Eahitton 20317,
pendra Kachrn © Strategie Management”™ 2008 Concepts and Cases™ 2005,
CXCEL BOOK w Delhi.
i ML Srivasting megement Policy snd Strwtegic Mapagement - Concepls,
shills el Praciics 7 204 revised edition, H P H, Hyderabad.
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M A (Day) Course Siructure and Syllabus as per AICTE guidelines with eiTect from 2024-25

SEMESTER-IY
PAPER CODE-MB 402

Course: LOGISTICS AND SUPPLY CHAIN MANAGEMENT

Course objectives:

l. T understand the tundamental operations of logistics and supply chain management.
2. To apply the knowledge and principles of management of cross functional areas for effective
Logistics and supply chain management.
3. Define the strategic issues and multi-feve! linkages in logistics management.
4. Laplain the rols and importance of transportation in logistics

8. Determine the warchouse and distribution center operations

I. Demuonstrate a holistic understanding of logistics and supply chain management and the role of
Logistics management in SCM

2. Assess the basic drivers that lead to the performance of LSM in effective manner.

3. hvaluate the role of Information Technology and recent trends in maling supply

clilins more efficient.

4. Tabulate the advantages and disadvantages of various modes of transportation

5. Design warehouse operations for a supply chain
Manageiner relion

Introduetion to logistics, meaning of logistics management, objectives, Evolution of logistics
manapement, concept, functions of logistics management, Role of logistics in supply chain

management, difference between logistics and supply chain management, 3PL,4PL

e of Levig ngeiment

Inbotnd and cutbound Jogistics, Integrated logistics menagement, Reverse logistics, Logistics

planning and strategy, Rols and importance of transportation in logistics, Transportation formats,
Factors influencing their cheice,

i Mernioge

Coneept, Objectives and Functions of SCM, Evolution of supply chain with respect to its origin,

Cenceptual framework, Supply chain sirategy and structure, Steps in supply chain management,

Drivers enhancing effectiveness of supply chains, Value chain, Value dehW
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MBA (Day) Course Siructure and Syllabus as per AICTE puaidelines with effect from 2024-25

sipply ¢l

Bull-Whip Effect, Measures of supply chain performance, Warehousing-Types of warchousing,
Warehousing operations, Warehouse Management Systems, Role of Dvistribution Centers, Supplier

integration- Forward integration, Backward integration, Diversification, Glebal supply chains
ndls in SCW

Rele of 1T in SCM, Lean Supply Chains, Digital supply Chains, Green Supply Chains, Circular
Supply € hains, Agile Supply Chains, FMS, RFID, Bar coding, Trends in supply chain management

Q5

[. Shzah. J, "Supply Chain Management", 2009, 1st Edition, Pearson Education

2. Shridhara Bhat, K “Logistics and Supply Chain Management”, 2017, Himalaya Pubiishing
House.

3. Crandall, Richard F & others, "Principles o Supply Chain Management", 2010, CRC Press.

4.Mohanty. R P and Deshmukh S.G, "Essentials of Supply Chain Management”, 2009, 1¥ Ed
Jaico,

5. Chandraselkaran. N, "Supply Chain Management process, systetn and practice™, 2010,
Oxlord, 1stRd.

b, Aliekar, V. Rahul, "Supply Chain Management", PHI, 2005

7. Leenders, Michiel R and others, "Purchasing and Supply Chain Management”, 2010, TMH.

8. Coyle, J.1., Bardi £.J. Frc., "A Logistics Approach to Supply Chain Management", 2009
Cengage,

9. Ling Li, "Supply Chain Management: Concepts, Techniques and Practices™, 2009, 1 Ed
Cambridge.

10. Kachra Upendra, "Exploring the Supply Chain Theory and Practice”, 2009, Excel books.
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-1V
PAPER CODE -MB 403

Course: BUSINES INTELLIGENCE

N

I. [Describe the importance of Bl s good decision support system in an organization

b

Relate the learner to pet a holistic perspective of BI tools
Assess theoretical framework for the understanding of data warehousing and data mining

Demenstrate a complete understanding of BPM architecture

L o]

Design and implement critical success factors for business intellipence

duction io Busin telligpence (BI)

Defimitien, History and Evolution, Styles of Business Intelligence, Benefits of Business

Intelligence. Real-time Business Intelligence, Business Intelligence Value chain, Architecture of

Business Intelligence.

arefiotsing an i infning

Date Warehousing (DW11): - Definition, Characteristics, types,-Date warchousing frame work,
Yat Warehousing architecture, Alternative architectures, Data ware housing integration, Data
ware housing- Development approaches, Real time data warchousing.

Data Mining: - Definition. Characteristics, Benefits, Data mining functions, Data mining

applications, Data mining techniques and tools. Text mining, Web mining.

” Nl : @ M
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

s Perforimman o ssirernent & Business Analytics and Data Visunlizatic
Definition, BPM w/s Bl. Summary of BP'M Process, Performance measurement, BPM
methodologies, BPM architecture and applications, Performance dash boards.
Business Analytics-Definitions, Tools and techniques of BA, Advanced business analytics
Business Analytics and Web usage, Denefits and success Tactors of Business Analytics.

Data Visualization: Definition, New direction in Data Visualization, GIS, GIS v/s GPS

sFndelligesc leiientaiion and enierging tiends
Implementing Business Intelligence-¥mplementation Factors, Critical success factors of Business

implementation, Managerial issues related to BI implementation, Business intelligence and
integration -Types, Need, and Levels of Business Intelligence integration,

Emerging, trends in Business Intelligence implementation, Social networks and Business

Intelligence, Collaborative decision making, Reality mining,

t. Business Intelligence-A Managerial Approach, Turban, Sharada, Delen, King- Pearson -
Second Edition-2014.

Decision Support and Business Intelligence Sysiems -Turban, Aaronsop, Liang,

Sharada- Pearson, and latest Edition,

3. Successful Business Intelligence, Cindi Howson, McGraw Hill Education-Indian
I:dition.

I Business Intellipence- A hands on approach by N. Rajeshwari, 19 Edition, PHI

Ramesh Sharda, Turban E, Business Iniclligence and analyiics, 10" Edition, Pearson
Books -

0. Bernard Marr, “Data strategy” Kogan Page publishing

7. Anvop V K Kumar, “Business Intelligence demystified” 1st edition 2022, BPB
putlications

8. Jarke M, Fundamentais of Data Warehousing, 2" edition Springer India publication

% Paulraj Ponmiah. Data warehousing fundamentals for IT professionals, 2% edition , John
Wiley books

10. Lather A’ S, Anil K Sainj “Business Intelligence and data warehousing™ 201 8, Narosa
publication

o W”J/\:}/j @ - M
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MBA (Day) Course Structure and Syllabus as per AICTE puidelines with effect from 2024-25

SEMESTER-TV
PAPER CODE -MB 403

Business Intelligence Lab Syllabus

The business Intelligence fab will cover the following syllabus

Introduction to Business Intelligence tools: Tableau and Power Bl
» Creating interactive dashboards and reports
* Data storylclling and communicating insights effectively

* Developing a compreheusive BA selution for a real-world business
problem

Suggested Readings:

| Ramesh Sharda, 1Jursur Delen, * Business Intelligence and Analytics™
Pearson Education

Prasad R.N., Seema Acharya, * Fundamentals of Business Analytics” Wiley

. Albright, Winston, * Business Analytics — Data Analytics and Decision
Making” Cengage Leaming
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MBA (Day) Counrse Structure and Syllabus as per AICTE puidelines with effect from 2024-25

SEMESTER-IV
Discipline Specific Elective

PAPER CODE - MB 404-F-ITT
COURSE: FINANCIAL RISK MANAGEMENT

s

I. To understand the concept and types ofrisk that financial institutions are exposed to,

%]

- To learn about the measurcment and menagement of risk.
3. To analyze the technigues of rislc management - financial and non-financiel
4. To develop knowledge about the various instruments of hedging.

5 Te develop through knowledge of risk management

1. Calculate and compute CaR and VaR values
2. Difterentiate between forwards and futures

3. Demonstrate high level of understanding  of valuation of swaps and hedging mechanism

3
4. Assess the intrinsic value of Options using BOPM and BSOPM

L

- bvaluate various tols of risk management
A

The concept of risk, Nature, need and scope of risk. Source, Measurement, identification and
evaluation of risk, Types of risk-product market risk and capital market risk, Possible risk events,
Risk indicators, Risk management process pre-requisites and fundamentals, Misconceptions of risk,
Au integrated approach to corporate risk management, Risk management approaches and methods,

A vomprehensive view of risk in financial institutions, Risk reporting process-internal and external.

et aad etk of Pisk

Value at risk {VaR): The concepl, computation, stresses testing, back tesling, Cash flow at risk
(CaR): VaR and CaR to make investment decisions, Managing risk when risk is measured by VR
or CaR. Asset-Liability Management (ALM)-Evelution & concept, RBI guidelines, Capital

adequacy, Management of interest rate risk, Liqguidity risk, Credit risk and exchange rate risk.

S
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VIBA (Day) Course Siructure and Syllabus as per AICTE guidelines with effect from 2024-25

u i Ll ' Munagement. Forwerd coniracts and futures contracts

The concept of derivatives and types of derivatives.

Forward contracts: Definition features and pay-off profile of forward contract. Valuation of
forward contracts, Forward contracts to manage commodity price risk, Interest rate risk and
exchange rate risk, Limitations of forward contract.

Futures contracis: Definition, Clearing houss, margin requirements, marking to the market, Basis
and convergence of fiture price o spot price. Vatuation of futures contract, Differences between
forward contracts and futures contracts, Risk mmanagement with futures, contracts-the hedge ratio and

the portfolio approach to a risk-minimizing hedge.

ey i buols aanagerient: SWAPE and Options

Definition, types of swaps. Interest rate swaps, Currency swaps.

Interest rate swaps: Mechanies of interest rate swaps, Using interest rate swaps to lower borrowing
costs, hedge against risk of rising and falling interest rates. Valuation of interest rate Swaps.
Currency swaps: Types of currency swaps, Valuation of currency swaps. Using currency swaps to
lewer borrowing costs in foreign country, to hedge against risk of & decline in revenue, to hedge
against risk of an increase in cost, to hedge against risk of a decline in the value of an asset, to hedge
apainst risk of a rise in the value of a liability.

Opuons: Types of options: call optien, put option, American option and European eption. Options
i the money, at the money and out of the money. Option premium, intrinsic value and time value of
options. Pricing of call and put options at expiration and before expiration. The binominal option
pricing model (BOPM): assumptions - single and two peried models, The Black & Scholes option

pricing model (BSAPM): assumptions and estimation of fair value of call and put option.
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-23

1. Dun and Bradstreet, "Financial Risk Management”, TM3], Delhi.

Paul Hopkins, Kopan Page, "Fundamentals of Risk Management”, Institute of Risk

Management.

3. Ravi Kumar, "Asset [igbility Managemecnt”, Vision Books Pvt. Ltd.

4. David. A. Dukofiky & Thomas. W. Miller, Ir., "Derivatives Valuation and Risk Mzanagement",
Oxtord University Press.

5. Jean-Philippe Bouchaud and Mark Potiers, "Theory of Financial Risk and Detivative Pricing”,
C‘anbridge press

6. John C. Hull & Sankarshan Basu, "Options, Futures and Other Derivatives”, Pearson Education

7. "Theory and Practice ot T'reasury and Risk Management in Banks", Indian Institute of Banking
and Finance, Taxmann

& Peters. Rose & Sylvia U, Hudgins, "Bank Management & Financial Services”, Tata McGraw-
Hill

9. Rene. M. Stulz, "Risk Management & Derivatives”, Thomson Southwestern. TMH

[0 Jayanth Rama Varma. "Derivatives and Risk Management",

L. Don M. Chance &Robert Brooks, "Derivatives and Risk Management Basics", Indian Edition,
Cengage Learning

12, M. AL TL Derapster. "Risk Management: Yalue at Risk and Beyond", Cambridge press.

L. Prakash Yaragol * Financial Derivates- Text and Cases, Vikas Publishing House

14 Arora R, K, “ Financial Risk Management” , Wiley
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MBA (Day} Course Structure and Syllabus as per AICTE guidelines with effect from 202425

SEMESTLER-IV
Discipline Specific Flective
PAPER CODE: - MB404 -- F-IV
Course: INTERNATIONAL FINANCE

Course Objectives:
'T'o provide an analysis of the evolution of International Financial System.

l.

2. 'Talearn about infernational banking,

3. To swdy about the foreign exchange markets.

4. 'T'o learn the financial management of MINCs,

3. Te understand the international tax environment.

I. Differentiate between fixed and floating rates

2. Make calenlations relating to foreign exchange rates based on parity theories

3. Assess the financial instruments in international markets

+. Make decisions relating to capital budgeting techniques in an international enviromment
5.

Assess and appraise the International tax environment
e Fireon

Evelution of internaticenal financial sysiem -gold standard, Breton woods standard, floating
exchange rate, EMS, currency board, sterilized and unsterilized intervention: international
tinancial markets.

Global financial institutions: IMF, Bank for International settlements: International banking —
Furo bank, types of banking offices, correspondent bank, representative office, foreign branch,
subsidiary bank, offshore bank. International financial instruments- Euro CP, Furobomls,

Foreign bonds, global bonds, cure equity, ADR, GDRs.

Prenige o schange Rolbe Determingtion & Risk Manogement

Dustinctive features, lypes and Participants in foreign exchange marlket, structure of foreign
exchange market in India, l.xchange rate mechanism-quotes in spot market and forward market,
Iriangular arbitrage: nominal effective cxchange rate (NEER),Real effective exchange rate
(REFR). Foreign Exchange Management Act, BoP, BoP trends in India, current account

convertibility, capital account convertibility, Tarapore Committee Report,
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

Theories of exchange rate behavior, Parity conditions, Purchasing power parity, Interest rate
parily. International Fisher effect, Unbiased forward rate thoory, International debt crises
and currency crises, Asian currency crisis, Greek debt crisis, Risk management in
Muiltinational Corporations, Types of risk. Risk management through hedging, Natural
hodges, hedges with cuirency derivatives, Forward market hedging options, Market hedge,

Muoney market bedpe. Hedging exposure through swaps, other financial and non-financial
methods of hedging.

faiitaf Gire) isions iz Globgl Markets

MNature of International finance functions and the scope of International financial management,
T1'M and domestic FM, Furcign investiment decision, Foreign direct investment(FDR)molives,
I'DI theones, Theory of comparative advantage, OLI paradigm of FDI in india, Modes of foreign
ity estmenl. Evaluation of overseas investment proposal using NPV and APV, International cash
nunageinent. Multinational capital structure decision, Cost of capital, International portfolio

diversification rationale. barriers, home country bias

TLEITEL D X Vi

Fypes ol taxation, [mcone tax, withholding tax, value added tax, Tobin {ax, tax environment-
worldwide approzch, territorial approach, Foreign tax credits, tax havens, Organization structure
fr reducing tax iiabilitics- Branch and subsidiary income, Payments to and from foreign
atiilintes. Controiled foreign corporation, netting, offshore financial centers, re- invoicing center.
Tax havens; Objectives of taxation ~tax neutrality tax equity, Double taxation avoidance, Tax
implications of foreign enterprises ia India, Taxation of foreign source income in india, Transfer
pricing (1) and tax planning -TP methods, TP rules in India

gﬁj e )y\ &~ M

CHAIRMAN
BOS TN BUSINESS MANAGEMENT
- PALAMURU UNIVERSLTY
i =" MEM Manaw MAHABUBNAGAR-5090C1. T.S.
of %usmess
'mﬁptmwww Mah

| .




MEA (Day} Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

1

[. Eun C.5., Resnick B.G., "International Financial Management", Tata McGraw Hill
Education Pvt. Ltd.. Special Indian Edition,

. Levi M., "International Finance", Routledge, Taylor & Francis Group
. Shailaja G, "Ilnternational Finance”, Orient Blackswan

. HendrikVandenBerg,"Internationalfinanceand OpenEconcmyMacroEconomics"C
ambridge

5. Sharan V., "lnternational Financial Management”, PHI,

= e [ad

6. Madura I, "International Financial Management”, Cengage Learning.
7. Apte P.G., "International Finance", McGraw Hill

"Risk Management, Indian Institute of Banking & Finance, Macmillan.
9. Madhu Vij, "laternational Financial Management", Excel Books

10. Jain, eyrard and Yadav "International Financial Management,” Trinity Press.
If. Kevin. S., Fundamentals of International Financial Management, Second edition, PHI
[2. Alan C. Shapiro, Peter Moles, “Intemational Financial Management” Wiley
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MBA {Day) Course Structure and Syllabus as per AICTE. guidelines with effect from 2024-25

SEMESTER-IV
Discipline Specific Elective
PATER CODE - MB 404-M-I11
Course; BUYER BEHAVIOUR

Course Ohjectives:

| . Understand the world of buyer behavier.
. The discipline borrows from several social sciences including psychology, sociology,
and anthropology to explain behavior in the marketplace.
3. Analyze the various perceptions, learning, memeory, personality, and
attitudes influence consumption behavior.
Identify various buyer behavior theories and concepts to marketing decisions.
3. Descrike the role of culture and family groups in buyer behaviour

Fd

2. Develop an understanding between different consumer behavior influences and their
relationships.
3. Design and evaluate the marketing strategies based on fundamentals of consumer buying
hehavior.
4, Demonstrate a comprehensive understanding of buyer behaviour process
; 5. Describe modeis of buyer behaviour

|
|
I, Identify the myjor influences in buyer behavior

i wling D o

Introduction © buyer behaviour, Buyer behaviour research process, Concepts and theorics of
| molivation. Mafivation and buyer behavior, motives and molivation iheories. Perception and

Learning Theory: Iniroduction, meaning, nafure, lmpertance and limitation of perception,

{in ronts Gf Byt rvicr arrd models

Ieories of buyer behavior. its role in Learning principles and their marketing implications.
Concepts of conditioning, important aspects of information processing theery, encoding and

; information retention, Retrievil of information

Mudels of buyer behaviour: Modeling bebavior, Traditional models, Contemporary models, Generic models
of buyer beliavior, , Howard Sheth model, Engel Blackwell model and Rao-Lilien model, Consumerism

J Knlagdodla )\*H\ @V @‘/
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

1 wllrere aned irecision Process

[mpact of culture on buver behaviour, Meaning of culture, Characteristics of culture, Functions of
e cuiture. Types of culture, Sub-cuiture and cross cultural marketing practices, Reference groups and
family life cycle.

Consumer decision making: Information search, evaluation of alternatives. Steps between

cvaluation of alternatives and purchase decision, Post-purchase behaviour.

i Lt chid [Boviston Process
Muodels of buyer behaviour : Modeling Behavior, Traditional models, Contemporary models,

Cienerie models of buy behavior, Howard Sheth Model, Engel Blackwell model and Rac- Lilien

model, consumerism

t AT

[. Schiffinan and Kanuk, "Consumer Behavior", 2004, Pearson Education / PHL
Black-well, R. Miniard PW and Engel, "Consumer Behavior", 2005, Thomson Learning.
[.oudon and Della Bitta. "Consumer Behavior", 2004, TMH.

Dinesh Kumar Consuner Behavior, 2014, oxford University Press.

Gary Lilien, "Marketing Models", 2000, PHI.

Suja R, Nair, "Consumer Behaviour in Indian perspective”, 2010, HPH.

Shethand Mittal, "Consumer Behavior”, 2004, Thomson Learning,.

R et s s

Satish Batra, "Consumer Behaviot”, 2009, Excel Books New Delhi.
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MEBA (Day) Course Structure and Sylabus as per AICTE guidelines with effect from 2024-23

SEMESTER-IV
Discipline Specific Elective
PAPER CODE - MB 404-M-IV
Cowrse: SERYICES AND DIGITAL MARKETING

Course Objectives:

I. To supplement basic marketing and marketing strategy courses by focusing on problems

and strategies specilic to marketing of services on global marlets

©uk

Tdentify the major elements needed to improve the marketing of services.
1. Develop an understanding of the roles of relationship marketing and customer service
in adding value to the customer's perception of a service

4. Appraise the nature and development of a global marketing strategy.

iy

[nderstand the various aspects of social media marketing

Unit-I: Intreduction io services and Effective Management of Services marketing

Concepts, contribution and reasons for the growth of services sector, characteristics of services,
Classification of services. Services marketing triangle, Internal marketing of services, Dxternal
versus internal orisntation of service strategy. Marketing demand and supply through capacity

planning. Market segmentation, targeting and positioning in services.

tarreliiig o Irst cotutions thiough market resegrch and consumer Gehavior in services
Conducting marketing research to understand customer expeciations, Search experience and

C‘redence property, consumer expectation of services, two levels of expectations, Zone of telerance,
Iactors influencing customer expectation of services, Customer perception of services- Factors that
influence customer perception of services, Service encounters, Customer satisfaction, Strategies for

isfluencing customer perception.

2
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MBA {Day) Course Siructure and Syllabus as per AICTE guidelines with cffect from 2024-25

Lirini 1 inix in serv arketing
Tradilional mix: The Seven Ps, Product decision, Pricing strategtes and tactics, Promotion of scrvice

and placing of distribution methods for services. Extended marketing mix, The service delivery process,
Desigiting of the service. blue printing, Managing service role in service encounters, service failure,
Service recovery, importance of service employee, Quality- productivity trade off. Physical evidence
in services, Types and role of service space. Campaign tagging & Roporting, Email marketing,
Iniroduction to audience reperts, Traffic & content reports, Real-time data.
Lir 1 ia digite Wity

Digital marketing, Importance of digital marketing, Difference between traditional marketing and
digital marketing, Trends and scenario of the industry. Search Engine Optimization (SEQ), History
&erowth of SEQ, Campaign creation, Google Adwords, Ad creation, Approvals& extensions, Site
taraeting, Keyword targeting, Demographic targeting/ bidding. Social media marketing &Social
media, Blogging, Social networking, Video creation & Sharing, Usc of different sccial media

olatforms. Content creation, Web analytics.

S [THIAR

Valaric A. Zeithaml, Mary Jo Bimer, Dwanye D. Gremler, Ajay Pandit, “Services

Marketing - Integrating Customer Focus Across the Firm”, Tata McGraw Hili Publishing

Co.

2. VasantiVenugopal and Raghu “Services Marketing”, Himalaya Publishing House.
Douglas HolTiman, John E.G.Bateson, "Services Marketing: Concepts, Strategies and
Cases ©, Cenage Publications- 3% Edition

4, Sucharith Debnath, 1. Indrajt Sinha “Services Marketing, Nitya Publication.

5. Wirtz Jochen, Lovelock Christopher” Services Marketing: People Technology, Strategy
Pearson, 8th edition.

6. lan Dodson, "The Art of Digital Marketing: The Definitive Guide to Creating Strategic,

Targeted, and Measurable Online Campaigns™ Wiley, Lst edition, 2016

: erbedbi 2\ @f’/ @,/
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-IV
Discipline Specific Elective
PAPER CODE - MB 4(4-HR-I11
Course: LEADERSHIP AND CHANGE MANAGEMENT

Course Objectives:

1,

i

ook

[

o B R

‘I'o have conceptual foundaticn to read change in organizations

To understand how culture ditferences impact leadership and change processes
To understand methods for monitoring the progress of change initiatives

To assess models of change management

T'o identify concepts of initiating change management

Describe knowledge and understanding of different leadership styles and models.
Familiarize with the drivers, mgtheds and modei of change.

Develop cultural competence in the context of (Global organizations and diverse teams
(‘ategorize the culture of change in organizationat climate

Evaluate models of change management in organizations and their impact

ifoa Lo deadk: Heveloginesd programs and models

Personality types and leadership, International Framework for analyzing leadership, Five factor

medel of personality, 1.eadership perspectives on cultural values, Responsibility and organizational

petformance, Current issues contemporary Leadership styles.

Situerional and integrative approaches to leadership, Causal and normative models - Leader-

member exchange theory, 1.PC model-VIM of self- leadership perspectives on change.

Frevinggr: pive

Hopson's chaiige curve, Virginia Satir change model, Noet's redundancy intervention model- change

path diagnosiics. Reactive und proactive change Path-Mabisco's Renewal Path, Diagnostic models

for organizational change, Methods for dealing with resistance to change, Enablers and

barriers to change, Model of cognitive, Effective and behavioral responses to change, Five stages of

planned change.
\‘H..J K. ol “ﬂ’ééfl% \N)\ 6/ @/
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MRA (Day) Course Structure and Syllabus as per AICTE gnidelines with effect from 2024-25
M e
Weinbere's change process. triggers, drivers and tracers of change - Leavitt model- change mapping,
| change spectrum, Gestait change cycle - Tropics Test, Behavioral, eognitive, psycho - dynarnic and
humanistic approaches to change, Bechard's change formula - Buchanon and McCalman's model of

perpetual transit in manapement - Types of individual, group and organizational change,

Organizational change matrix.

Pl (v e rro el e e gentert

Wariield 6-3-5 method Resemary Stewat's model - Tony Buzan's mind maps - Edward de Bono's
six thinking hats - Johari window - Nadler and Tushman's congruence model - Scenario analysis -
power - inferest matrix - Kotler's 8 step change model Pendlebury, Nadler, Kanter and Taffinder's
planned change models, Dunphy Contingency Model of change.

I. Camercn &Green. " Making sense of change management”, 2009, Kogan page.

2. Peter G Northouse, "[Leadership”, 2010, Sage.

3. Peter Lornge, "Thought leadership", Meets Business”, 1si edition, 2009, Cambridge
1. John ADAIR, “Iuspiving Leadership™, 2008, Viva Books.

5. Gary Yukl, "Leadership in erganizations", 2006, Pearson.

6. AJ DuBrin," Leadership”, 2005, Wiley.

7. Mark Hughes,” Change management in otganization ", 2008, Jaico.

¥. Kavitha Singh." Organization Change & Development ", 2005, Excel Books.

U, Lussie.” Hifective |.eadership”. 2000, Cengage.

10. Fric Flamheltz & Y vonne Randle, "Leading Strategic Change 1st Ed. 2009, Cambridge.
11. lan Palmer," Managing organizational change”, 2008, TMH.

12, Jim Grieves, "Organizational change", 2010, Oxford.

13. Jeftry Russell, “Change Basics ", 2606, ASTD Press.

14, N. Sengupta, "Managing change in organizations”, 2006, PHL

15, Srivasthava, "Transiormation Leadership”, 2008, Macmillan
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MBA {Day)} Course Structare and SyHNabus as per AICTF. guidelines with effect from 2024-25

SEMESTER-TV
Discipline Specific Elective
FAPER CODE - MB 404-HR-TV
Course: PERFORMANCE MANAGEMENT

Course Objectives:

Understanding of various approaches to measure performance and facilitate studying
ditferent methods of performance appraisal,

Provide knowledge of the processes performance bench - marking and framework of
competencies

]

Understanding of various performance metrics and maodels,
Indentity areas of perforinance benchmarking
Evaluaie performance meltrics and performance models

MRt

e

ldentify and develop Comipetent Executives

Iranstorm Performance Appraisals and Performance Management
Fnumerate and buikt pivotal performance mefrics

kstablish leading Human Capital

Predict performance metrics and models

—_ e -

N

Hienr Perforsi Ghpaisaf

Delinition, concerns and scope of PM. Performance appraisals, cycle of PM. Performarnce planning
and Role clarity. KPAS- Performance tarpets, The impact of HRM practices on performance.
Asseysment center-psychometric tests. Role play-self appraisal, 360 degree appraisals- Rating-less

appraisals for the fature of PMS, Critical incidents worksheet, Combining behavior snd outcomes,

Aftribution theory-Causal matrix, Diagnosis and performpance improvement, Performance review,

Performance analysis.

i Denely

Human information processing and performance loop, performance shaping factors-Yerkes-

Dodson's Law, Corporate performance mznagement, EFQM excellence model, Diagnostic and

process bench marking. PM Audit, PM pathway analysis. The impact

on line managers and emplayzes.

ek G G

of Performance management
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MBA (Day) Course Siructore and Syllabus as per AICTE guidelines with effect from 2024-25

{ peteiCy i peoy picens

Cempstency mapping-Mercer's human capital wheel, Human asset worth estimator and accession
rate, C'IPD human capital framework, Performance, competence and contribution related pay
maodels. Cafeteria benefits pian, call back pay. The McBer generic managerial competency model-
Competency causal flow model, Competency gap, Competency Assessment-Balanced score card

Trameworls,

e melric nedels

Performance measures pyramid, Steps for designing metrics, Wang Lab, smart pyramid, Conceptual,
DHI.. RCN Models of PM., Gilbert's performance matrix and Behavior Engineering model, Direction
of trouble shooting with behavier model, Mager and Pipes trouble shooting model - ATI
performance improvement model, Spangenberg's integrated model of PM, Scars model for

organizational performance.

[HICER

1. Micliael Armstrong, "Performance Management”, 2010, Kogan Page.

2. Robert [ Cardy. "Performance Management”, 2008, PHL

3. A.8.Kohli & T. Deb. "Performance Management", 2009, Oxford.

4. H. Aguinis, "Perfermance Management”, 2009, Pearson,

5. T.V.Rao, "Performance Management &Appraisal System”, 2008, Sage.
0. A.M. Sarma, "Performance Management systems”, 2010, HPH.

7. B.D. Singh, "Performance Manzgement systems”, 2010, Excel books.

& 8. N. Bagchi, "Perfoninance Management”, 2010, Cengape.

9. M Armstrong, "Performance Management &Development”, 2010, Jaico.
10. Prem Chadha, "Performance Management”, 2009, Macmillan.

11, Joe Willmore, "Performance Basics”, 2004, ASTD Press.
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MBA (Day) Course Struciure and Syllabus as per AICTE guidelines with effect from 2024-15

SEMESTER-IV
Discipline Specific Elective
PAPER CODE - MB 404-S-HI
Course: DATA VISUALLZATION

Course Objectives:
I. To enable students to understand the concepts related to data visualization.

2 T'c understand the tools and technigues of Data Visualization, dashboards.
3. T'o enabls a practical understanding of Visunalization with Power Bl.

I 4. tnderstand the concepts of dashboards in data visualization

' 5. Summarize the aspects of Micreseft power Bl

Assess the importance of Data -Visualization for Decision- making.
Indentify practical cxpetience of Dala Visualization on Micresott Power Bl
Analyze the tovls and techniques of data visualization

Design data visualization dashboards

Formulate methods to organize and monitor data visualization dashboards

L T

! v te Da alion tuulsind technigues
Definttion and why we visualize data, How we visualize data, A bricf history of Data Visualization, Types

¢ data - cateporical, ordinal and quantitative data. Visual analytics concepts.

Data Visualization tools . Multidimensional Data Visualization tools, Celumn and Bar graphs, Charts, Line

graphs. Scatter plots, Pie graph, Hierarchical and Landscape Data Visualization tools, Maps, Tree graph.

L o iz fon .l'ful Hu.ﬂﬂ‘-

! Definition- Performance of dashboard, Types of dashbeards- Operational, Tactical and Strategic.
i Dashboard design, Business aclivity menitoring through Dashboards, Common pitfalls of dashboard

G-

design. Organizing data for dashboards

. kentsgelalla
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MBA (Day) Course Structure and Syllabus as per ATCTE guidelines with effect from 2024-25 j

v lios to P

Power BL Concepts-Parts of Power BI Desktop , Major Building Blocks of Power BL Data Scts, Shared
data sets, Reports, Dashboards - Types of Visualizations, Area charts, Bar and Column charts, Donut charts,
Gaugs charts, KPI's, Line charts, Maps, Matrix, Q&A Visual, Tree maps, Waterfall charts.

sift Power Bl and Gther features

Getting, Data Source-Excel as a source, SQL as source, Web as a source, Creating and interacting with

Dushboards, Sharing dashboards -Power Query editor for querying data and Report server for reports.

chifinggs:

I. Dick Kusleika “Data Visualization with Excel dashboards and reports™, 2021, Wiley.

Ramesh Sharada, Dursun Delen, Efraim Turban,”Business Intelligence”, A managerial perspective

on anatytics Pearson.

3. Stephanie P.H,”Effective Data Visualization: Right chart for sight data™ Evergreen 2019,
Tom Soukup. Jan Davidson,”Visual Data Mining -Techniques and tools for Data Visualization and
Mining”, Wiley Publishing.

5. Wayne W Fckerson, “Performance Dashboards-Measuring, monitoring and managing your
business” Wiley &Sons, Inc.

6. Mitchell Pearson, Manuel Quintana,”Microsoft Power BI quick start guide: Packt Publishing, 2018.

7. Alberto Ferrarl, Marco Russo,”’Introducing Microsofl Power BI- Microsoft Press, 2016,
Micresoft Corporation,
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MRBA {Pay) Course Siructure and Syllabus as per AICTE guidelines with effect from 2024-25

Semester-I'V
PAPERCODE-404-S-I11

Course: Data Visualization
Practical Syllabus

Getting Started with Power Bl - Understanding the parts of Deslcop Power B1.

Getting access to Data Sourges from Power Bl,

Exploring Data sets.

(reating simple visualizations-Creating Map Visualizations, Using Combination Charis,
Using Table, Modify Coelors in Chasts, Adding Shapes, Images and Text box.

Creation, Sharing of Dashboards

Creation, Styling and Sharing of Reports

Using Excel Data (integrating excel data with Power BI)
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MBA {Day) Course Struciure and Syllabus as per AICTE guidelines with effect from 2024-25

SEMESTER-IV
Discipline Specific Elective
PAPER CODE - MB 404-8-1V
Course: DATA MINING FOR BUSINESS

Course Ohjectives:
[. ‘l'o familiarize students with concepts related to data mining.
T'e understarnd the various fasks in data mining

2
3. To give a holistic application of data mining
4. Describe clustering ot data mining

5

Lxplain web mining technigues
[. Assess the role of data mining in business and decision-making process.
2. Analyze practical overview of data mining
3. Design and formulate latest concepts in data mining
1. Compose prediction analysis lechnigques

5. Sketch various web mining techniques

Clan o e S D pre-ppr oeessing

Definition- Data mining and knowledge discovery- Motivating challenges in data mining -Origins of data
mining - Nata mining tasks.
Mate summarization- [Data cleaning- Data integration and fransformation- Daia reduction- Data

discretization and concept hierarchy generation- Feature extraction-feature transformation.

. Cassys Flustering

Association: Definition, Markel-Basket Analysis, Naive Algorithm, Aprori Algorithm, Sefiware for
associalion rule mining,

Classification and prediction: Decisicen tree, Bayesian classification, Rule-base classification, Prediction -
Lineur regression.

Clustering: Basic issuss in ¢lustering, partitioning methods clustering analysis sofiware.
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

inimy ond Nk iy
Web mining- intreduction- Web content mining, Web usage Mining, Web structure mining- Spatial data

mining- Text mining, Multimadia mining,

g appl
Application strength of data mining- Data mining for banking and financial data analysis- Data mining in

insurance-date mining in biological data analysis- Social media marketing- CRM- Tourism industry-

agriculbure sector

«hngs:

I Introduction To Data Mining - Pang-Ning Tan, Michae! Pang, Vipin Kumar - Education -2018.

1. Date Mining Concepls and Techniques- J. Han, M. Kamber- Morgan Kaufmana.

3. Introduction to Data Mining- ChailanyaP. Agrawal, Meena Agrawal. Pearson

4. Data Mining: Concepts, Medels, Methods and Algorithms- M. Kantardzic- John Wiley & Sons Inc.
5.

Data Mining: Introductory and Advanced Topics - M. Dunham- Pearson Education.

6. Data mining Techaiques and application — An intreduction, Hongbo D, Cengage Learning

Drata Mining: Techiigues And Trends, N. P Gopalan, B, Sivaselvan , Prentice-Hall of India Pvt.Ltd
Khushboo Sascia. Sandeep Saxend, Akash Saxena, "Data Mining and Warehousing “, BPB
Pubhicativns

. L K. Gupta “Introduction To Data Mining With Case Studies”, PHI Learning

10, Jain Pet. Tiawe: Uan. Micheline Kamber."Data Mining: Concepts and Techniques” Eisevier
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with etfect from 2024-15

Semester-1V
PAPER CODE - MB 405
DISSERTATION

A «isscrtation has to be prepared and submitied at the end of the IV semester. This carries one
credit. A broad outline for the dissertation is as follows

1.

i

ad

0.

Introduetion

Review of Literature

Research Mathodelogy

[tz analysis and fndings

Conclusions., Suggestions and Recommendations

Annexure {Bibliography / References / Questionnaire)
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MBA (Day} Course Siructure and Syllabus as per AICTE guldelines with effect from 2024-25

Semester-[V
PAPER CODF - MB 4116
FINAL PRESENTATION

A tinal presentation of the research / project work carrying two credits (50 marks) is compulsery.
This will be zt the end of semester IV
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

Semester-IV
PAPER CODE- MB 407
YIVA YOCE DURING FINAL PRESENTATION

The viva voce during final presentation will carry one credit and cover various aspects of the

rescarch project and alse fopics covered in the program curriculum. It will be a comprehensive viva
VOUe.
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MBA (Day) Course Structure and Syllabus as per AICTE guidelines with effect from 2024-25

Faculty of Management
MBA VIVINAY - Semester (CRCS) Examination ....2024
Subject : avadnhddndundadd B FREFAAPEHEE S

Paper: VIITII/TY

Time : 3 hrs Max. Marks : 60 Marks
I. Section — A (Short Answer Type) {4X3 M = 12 Marks)
Note: Answer the any four (4) [ollowing questions not exceeding 20 lines each
1.
2.
3
4
5.
fi.
1. Section - B ( Essay Answer Type) 4X12 M =48 Marks)

Note: Answer the following questions in not exceeding 4 pages each

S A L e

e

Or

Or
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